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UAE Vice President, Prime Minister and Ruler of Dubai, His Highness Sheikh Mohammed bin Rashid Al Maktoum, outlined the future when he said: “Whoever
leaves himself to chance and circumstances will not make his future. Planning
for the future is the first step in making it. Natural resources will not last forever, but the intellectual, educated person who is capable of making his future and
adapting to global changes will continue. We want future generations to have more
prosperity, best education, a stronger economy and a most advanced world-class
infrastructure.”
The capital city of Abu Dhabi witnessed two-day annual government meetings. On
the sidelines of this meeting, more than 30 working groups and teams from various sectors, met to discuss national issues and launch strategies and initiatives to
promote the country’s development model as the best in world by the UAE Centennial in 2071.
The meetings witnessed the launch of 100 national initiatives, in more than 30
sectors at federal and local levels, in fields of economy, infrastructure, housing,
health and preventive services, youth, emiratization, environment, energy, higher
education, scientific research, media, science, technology, innovation, gender balance, government excellence and efficiency, leadership, government capacity, culture and more. A number of workshops and specialized lectures were held, which
addressed the most important challenges and scenarios expected over the next five
decades, and how to develop appropriate plans for them.
This important meeting has had a positive impact on reprogramming and preparing participants to line up in the national march surging towards progress and
modernization, work in a team spirit, coordinate at federal and local levels, exchange experiences, communicate and adopt one “national agenda.”
I have been personally overwhelmed by the pride that we have a government that
plans, implements, builds, checks, and evaluates.. God bless all efforts
Dr. Abdulrahman Alshayeb Al Naqbi
RAK DED Director General

Opinions expressed in articles are the writer’s own and do
not reflect the view of RAK DED Or RAKBusiness Magazine. Although every effort is made to ensure the accuracy
of the information published, the publisher also disclaims
any legal responsibility towards other parties.

RAS AL KHAIMAH DEPARTMENT OF ECONOMIC DEVELOPMENT
VISION:
Pioneering the business environment to further enhance
the competitiveness and sustainability of the economic
development in Ras Al Khaimah.
MISSION:
Planning and organizing economic activities, augmenting investment promotion efforts, and the business
environment competitiveness to achieve a sustainable
economic development in the Emirate by relaying on
qualified staff and intelligent integrated systems that are
hinged on knowledge and innovation to achieve society
happiness.

w www.ded.rak.ae

STRATEGIC GOALS:
ֺֺ Promoting diversified and sustainable economic growth by
attracting and encouraging investments.
ֺֺ D eveloping business environment according to the global
competitiveness standards.
ֺֺ D eveloping functions of business control, safety and the
consumer protection.
ֺֺ Developing services, enhancing the customer’s experience,
and providing an added value.
ֺֺ Expand and enhance the institutional efficiency of institutional support services.
ֺֺ B oosting the culture of creativity, innovation, knowledge
dissemination and institutional excellence.

E info.ded@economic.rak.ae

Rakded_ae

 RGANIZATIONAL VALUES:
O
ֺֺ Positive Citizenship: Taking responsibility and serve the Country by meeting all customers
needs and beyond- If possible. (Serve with a Smile).
ֺֺ Institutional Happiness: Continuously strive to win the happiness of our employees, rendering them positive citizens of the first degree (Make your Employees Happy).
ֺֺ Creativity, Innovation & Taking Initiatives: Empower our employees to take initiative with
every new, creative and innovative idea. (Be Proactive and Innovative).
ֺֺ Integrative Ideology: Develop an institutional governance framework and adopt an integrated ideology .
ֺֺ Achievement: Every accomplishment is a key building block for higher-level achievements
(let us rise with our Achievements).
ֺֺ S haring Knowledge: One team with unified knowledge we all share (share your knowledge).
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RAS AL KHAIMAH ATTRACTS OVER 1 MILLION VISITORS IN 2018
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The UAE is at the forefront of investments in Saudi Arabia during
the period 2013-2017 with a total
cost exceeding AED 34 billion.
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RAPCO has strengthened its reputation and position in the UAE poultry
industry; and has gained the confidence of consumers and markets,
thanks to its high-quality products.

UAE AND SAUDI ARABIA DISCUSS ECONOMIC RELATIONS

48
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Highlighting the most important events and activities and
related economic and societal
implications.

DR. MOHAMMED AL-SIDDIQ AL-IMAM:

AISHA IBRAHIM :
AT ROSE MILL ... WE UNLEASH INNOVATIVE IDEAS AND REFINED TASTE
UAE government has overcome all
difficulties facing women, who are
now on equal footing with men in all
fields of education and work.

2018 RAK-DED EVENTS
AND ACTIVITIES
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RAKTDA plan to attract 1.5 million
visitors to RAK by end 2021, and 2.9
visitors by 2025.
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HAITHAM MATTAR:
RAS AL KHAIMAH, THE FASTEST
GROWING TOURISM DESTINATION IN
THE REGION

INEVITABLE DESIRE

Ras Al Khaimah Tourism Development Authority reported a10 per cent
growth in visitors compared to 2017,
led by the UAE domestic market
which continues to generate 38% of
overall visitors.
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ECONOMIC
PANORAMA

RULER OF RAS AL KHAIMAH: UAE, THE LAND OF TOLERANCE AND OPENNESS

ـــــــــ

His Highness Sheikh Saud bin Saqr Al Qasimi,
Member of the Supreme Council and Ruler of
Ras Al Khaimah affirmed that the UAE, with the
legacy of its founder Sheikh Zayed bin Sultan Al
Nahyan and the wisdom of its leader His Highness Sheikh Khalifa bin Zayed Al Nahyan, is the
land of tolerance, coexistence, and openness.
His Highness said: “The announcement by His
Highness Sheikh Khalifa bin Zayed Al Nahyan,
President of the UAE, naming 2019 Year of Tol-

erance, reflects the noble message of the UAE,
connecting peacefully with the world, and that
our country will always be a beacon of tolerance.”
He stressed that tolerance is an essential value in
the structure of the UAE cemented in the lives of
the citizens. This is boosted by a legal eco-system
which guarantees justice and equality and rejects
violence, extremism, and hate, creating an environment that attracted over 200 nationalities to
live in the UAE.”

ECONOMIC PANORAMA NEWS

(WE MEET TO KEEP THE WORD): RAKDED HONORS 56 DISTINGUISHED
EMPLOYEES
Department of Economic Development of Ras
Al Khaimah (RAK-DED) organized the second
semi-annual meeting to award the special
employees during its ceremony (We Meet to
Keep the Word). The meeting was attended by
Dr. Abdulrahman Alshayeb Alnaqbi- Director
General- Mohammed AL Mahmoud - Deputy
Director General - managers of departments,
and all RAK-DED officials and employees. The
ceremony started with a presentation about
the last year achievements, and the results of many internal and external events and initiatives at the level of departments, offices and
teams, in addition to the rates of satisfaction and happiness for employees and partners. Dr. Abdulrahman Alshayeb Alnaqbi confirmed
in his speech that he deeply believes in the personnel as they are the
real investment of RAK-DED and the reason behind its progress and

remarkable reputation. The initiative (We Meet to Keep the Word) is
an appreciation for employees’ fruitful efforts and loyalty, and it’s a
tribute that aims at motivating them to continue with creativity and
and the Deputy Director General honored 56 employees who have
been distinguished for their dedication and loyalty to work during
the past period.

ECONOMIC CONFIDENCE BOUNCES IN Q4 IN THE UAE SUPPORTED BY INFRASTRUCTURE
SPENDING THIS YEAR
Increased infrastructure spending could bode well for the UAE economy, finds the latest Q4 edition of
Global Economic Conditions (GECS) from ACCA (the Association of Chartered Certified Accountants)
and IMA (Institute of Management Accountants).
The UAE GECS survey found overall economic confidence higher in Q4, recovering some of the ground
lost in Q3.
Lindsay Degouve de Nuncques, head of ACCA Middle East, believes there is further optimism with the
economy likely to perform relatively strongly over the next year or so, saying: “Volatility in oil prices
may be a drag on the economy but strong fundamentals mean fiscal policy will not need to be tightened dramatically. In addition, the US dollar has lost upward momentum as interest rate expectations
have fallen, limiting the degree of additional monetary tightening by the GCC economies.”
“In addition, increased spending on infrastructure projects, including for the World Expo in 2020,
will underpin growth. Indeed, it is notable there was a sharp improvement in the government-spending sub-component, while the new orders sub-component was stable.”
She continued “elsewhere in Saudi Arabia, a major factor affecting the economy is the recent Organisation of the Petroleum Exporting Countries (OPEC) production cuts. The recent fall in oil prices
is likely to lead to a decline in government revenues, and government spending may come under
pressure as a result.” The report shows that government spending is at a multi-year high and this is
particularly focused on diversifying regional economies and driving sustainable economic development.”

RAK-DED 26 STRATEGIC INITIATIVES IN 2019
Department of Economic Development of
Ras AL Khaimah received its new year by
developing 26 strategic initiatives in 2019
under its strategic plan (2019-2021). The
initiatives were announced in a meeting
held especially for that purpose between
the senior management, all the Department’s leaders, and the Strategic Planning Team. Dr. Abdulrahman Alshayeb
Alnaqbi, Director General, confirmed
that the Strategic Planning Team adoption of these initiatives is an integrated
work plan for improving the working
mechanism of development initiatives
with partners, social responsibility, and
employee happiness. Department of Economic Development, with all its departments and sections, achieves various initiatives every year, which meet the needs
of all partners and customers to come up
with better results, and obtain happiness
and satisfaction of customers, partners,
employees, and the society individuals in
general.
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Stevin Rock buys giant CAT hydraulic shovel

Major General Ali Abdullah Bin Alwan Al Nuaimi

RAK POLICE VISITS RAKEZ PREMISES
RAK Police has recently toured around RAKEZ premises to see the safe
and secured environment that RAKEZ offers to global investors. Our
Chairman His Highness Sheikh Ahmed bin Saqr Al Qasimi welcomed
the RAK Police members, which was headed by Major General Ali Abdullah Bin Alwan Al Nuaimi, Commander-in-Chief of RAK Police.
RAKEZ Service Centre – Al Hamra and Al Hamra Industrial Zone were
among the places that RAK Police stops during their tour. The facilities of Ahmed Tea, a leading tea maker; and Guardian Glass, one of
the world’s largest manufacturers of float, coated and fabricated glass
products, were also part of the short tour where RAK Police witnessed
the actual operations of these industrial giants.

8 | RAKBUSINESS

Stevin Rock, one of the world’s largest quarrying companies based
in Ras Al Khaimah, UAE, said it has purchased the giant CAT 6020B
hydraulic shovel from Caterpillar.
The largest hydraulic shovel operating in the region, CAT 6020B will
be mainly used for loading rocks onto the company’s haul trucks,
thanks to its larger shovel load capacity, said a statement from the
company.
The product was officially delivered to Stevin Rock by the UAE-based
Al Bahar, the authorised Caterpillar equipment and engine dealer in
the GCC (excluding Saudi Arabia) last week.
Stevin Rock said together with its sister concern RAK Rock boasts
over 80 million tonnes annual capacity of limestone, dolomite and
gabbro for the construction, cement, steel and mining industries in
the Gulf region and beyond.
The company is owned by the Government of Ras Al Khaimah, has
over 3,000 employees and has been operational for more than 40
years.
Stevin Rock said the CAT 6020B was the final piece of 26 units recently purchased from Al Bahar, including a CAT 993K wheel loader,
CAT 349D excavators and CAT 775G haul trucks for its Khor Khuwair
quarry, one of the largest in the world, with a annual production capacity of over 60 million tonnes limestone.
These acquisitions, together with other major developments, are in
line with Stevin Rock’s vision to maintain and build on its position
as one of the largest quarrying operators in the world, said the Ras
Al Khaimah-based company.
Nasser Bustami, the general manager of Stevin Rock, received the
new CAT 6020B from Bob De Lange, group president of Caterpillar,
and Issam Al Bahar, the chairman of Mohamed Abdulrahman Al Bahar, the official dealer of Caterpillar in the UAE.
“The CAT 6020B, in addition to the 25 other units Stevin Rock has
purchased from Al Bahar Group, will help increase our productivity and solidify our position, together with our sister company RAK
Rock, as one of the largest quarrying operations in the world,” stated
Bustami.
“We will continue to invest in our businesses to ensure we remain at
the forefront of the industry,” he added.-TradeArabia News Service

ECONOMIC PANORAMA NEWS

12 WINNERS OF THE 5th
ANNUAL RAKEZ BUSINESS
EXCELLENCE AWARDS REVEALED

Business Environment Improved in Ras AL Khaimah
25% Growth Rate of New Licenses Announced by RAKDED
The Number of issued licenses in 2018 has increased as reported by Department of Economic
Development. New licenses number rose by 25% through the period of September, October and
November in 2018 compared to the same period in 2017, whereas the renewed licenses rose by
12% for the same period. These are unprecedented rates, which witnessed some kind of slackness previously.
Dr. Abdulrahman Alshayeb Alnaqbi, Director General of RAKDED, said that DED sought in 2018
to adopt a number of initiatives, and to launch a group of incentives to improve business environment, as well as, to help the private sector overcoming the previous year challenges that
arose from general developments globally and regionally. These initiatives and incentives contributed enormously in bringing back the momentum of economic licenses issuing process.
One of the most important of these initiatives was participating in Bashr Federal Initiative,
which was launched by Telecommunications Regulatory Authority (TRA). Bashr helps investors
to issue their licenses online within 15 minutes. Another initiative was “Tasaheel 1” which resulted in exempting citizens from local fees of issuing a general trade license, starting to license

Twelve outstanding free zone and nonfree zone businesses have been named
as the winners of Ras Al Khaimah Economic Zone (RAKEZ) Business Excellence Awards 2018. In collaboration
with RAK Department of Economic
Development (RAK DED), RAKEZ has
given away a total of AED 200,000 worth
of cash prizes to the winners during the
awarding ceremony held at Rixos Bab
Al Bahr, Al Marjan Island.
On its fifth year, RAKEZ Business Excellence Awards saw a remarkable
95% increase in submissions, from
over 360 entries in 2017 to more than
700 in 2018. The award winners and
runners-up were selected through a
systematic evaluation process by an
independent judging committee from
the International Performance Excellence (IPE).
“Since its launch in 2014, a total of 44
companies have walked the stage of
RAKEZ Business Excellence Awards.
But what do they have in common?
They all have this joy in their eyes, as
if telling the world: ‘we did it!” This
is why we continue organizing this
awards program. When we see our
clients excel, we get inspired to excel
as well, especially in providing them
with the solutions they need to achieve
their goals,” said His Highness Sheikh
Ahmed bin Saqr Al Qasimi, Chairman
of RAKEZ. “I would like to congratulate
all the winners of the RAKEZ Business
Excellence Awards 2018. May your excellence be contagious throughout the
Ras Al Khaimah business community.”

mobile vehicles, and licensing business centers. A number of incentives were launched, too,
which led to allow issuing 3 trade licenses in one site, extending operating hours to 24 hours for
the same current fees, increasing AL Ghad license activities practiced at home to 34 activities,
and supporting the economic licenses whose activities are affected by infrastructure works carried out by local governmental authorities.
Dr. Alnaqbi confirmed that RAKDED is determined to provide more support and attention to all
investors and companies owners in order to create an appropriate business environment, and
allow them to unleash their energies in business and production in all economic sectors. He
also emphasized that the Department pays special attention to investors and youth entrepreneurs of citizens, and works to achieve business and success to their innovating and pioneering
enterprises.
RAKBUSINESS | 9

Haitham Mattar, chief executive of Ras Al Khaimah Tourism Development Authority
10 | RAKBUSINESS

ECONOMIC PANORAMA SPOTLIGHT

HAITHAM MATTAR :

RAS AL KHAIMAH, THE FASTEST
GROWING TOURISM DESTINATION
IN THE REGION
Visitors to the emirate of Ras Al Khaimah before 2015 and its visitors today are witness to the great
transformation that characterized the Emirate in all fields. The emirate has amazingly evolved
into a civilized destination, steeped in elegance and tradition and proud of its heritage.
In a short period of time, RAK emirate has been able to change its typical tourist image and
enhance its presence as a tourist destination for adventure, luxury and originality.
The name of Haitham Matar, Chief Executive Officer of the Tourism Development Authority of
Ras Al Khaimah, has been closely linked to Ras Al Khaimah and its great tourism boom that has
taken place since he was appointed in May 2015 to drive the economic growth of Ras Al Khaimah
by positioning the Emirate as a world-class destination for business and leisure tourism.
RAKBUSINESS Magazine met with Mr. Haitham Mattar, chief executive of Ras Al Khaimah
Tourism Development Authority, who highlighted many important topics in this dialogue:
wKhawla Ibrahim

Under your leadership, Ras Al Khaimah has seen a major
boost to the tourism sector, how did you achieve this and
what challenges did you face?
Firstly, I would like to highlight the important role that was
played by our Leader His Highness Sheikh Saud Bin Saqr
Al Qasimi, Supreme Council Member and Ruler of Ras Al
Khaimah, who has always encouraged us to pursue greatness in everything we do and as a result, we never stop striving to turn things form good to great, to exceed even our
own targets and expectations, and to always go above and
beyond.
When we launched the new Ras Al Khaimah destination
brand and strategy in early 2016, our chosen new tag line
was BEYOND A JOURNEY.
Before then, there was this misconception that the destination was known only for beautiful resorts and pristine
beaches, and we went about researching new tourist segments. Our research studies back in 2015 led to the launch
of a new Destination Strategy, which focused on three segments – active adventurers, cultural explorers and wellness
seekers.
Our strategy helped us to identify new hotel brands, new
products and a new positioning to enable visitors to see
much more beyond the resorts and discover what a rich culture, history and geography we have on offer here. And our
new destination strategy 2019-2021 will continue to support
the Emirate’s vision.
Less than two years after the launch of the new Ras Al

Khaimah destination brand and strategy, we made international headlines with the launch of Jebel Jais Flight, the
Guinness World Record Breaking zipline on Jebel Jais, the
UAE’s highest mountain. Not only that, we diversified our
visitor source markets by signing deal after deal with tour
operators and airlines from all over the world.
We attracted new hotel brands and set new standards of
world class hospitality. We created innovative events both
for the leisure and business communities, regionally and
from overseas, and we positioned the destination as a hub
for nature-based adventure activities, authentic Arabian experiences and wellness.
You recently launched your destination strategy 2019-2021,
what’s new about it? And what are you expecting in the near
future?
Our tourism strategy is until 2025, with specific targets for
growth that aim at increasing tourism’s contribution to the
GDP and intriguing investors interest to build hotels and
tourism products.
We recently launched our Destination Strategy 2019-2021,
which will build on the successes of the previous strategy
launched by RAKTDA in 2016. In light of the current robust
visitor demand, solid regional and international partnerships in place, iconic asset and product launches executed
over the past few years, Ras Al Khaimah is on a mission to
further assert its position as the fastest growing tourism
destination in the region, while showcasing its breadth of
RAKBUSINESS | 11

offer in regional and international target markets.
The new Destination Strategy 2019-2021 is set to implement best practices as per international standards to fuel a sustainable tourism-driven economic growth in Ras Al Khaimah. The strategic three-year programme will focus on diversifying the emirate’s tourism offering to
attract a wider segment of tourists and higher yield visitors looking
for authentic experiences, accelerating foreign and local investments
within the tourism sector, nurturing home-grown small and medium
enterprises to create further employment and business opportunities
for RAK nationals, and prioritizing sustainable nature-based adventure
and authentic cultural experiences.

RAK OFFERS NATURAL MOUNTAINS, COASTS, DESERTS, SPRINGS AND RICH HERITAGE DATING BACK
TO 7,000 YEARS
You took a position recently as a representative of the Middle East in the
United Nations World Tourism Organizations (UNWTO), how does this
position enhance Ras Al Khaimah’s position worldwide?
I am pleased to be elected as the Vice Chairman of the Board of Affiliates in such a prestigious tourism organization that is well respected
and thought after organization internationally. My objective under this
role is to continue to leverage my exposure to raise the profile of Ras
Al Khaimah and highlight our sustainable tourism work and progress
initiatives that we are championing to influence global audiences. I
believe my role, gives me the right exposure and networks to increase
12 | RAKBUSINESS

our collective capacity to underline our tremendous destination performance across all tourism and hospitality products, as well as highlight
the abundant investment and partnership opportunities available in the
emirate.
You are keen on implementing a sustainable tourism strategy, how are
you planning to achieve this.
There are various core pillars that are underlined under our sustainable
tourism agenda. We are committed to supporting the Emirate’s preservation of its culture, natural heritage and environment. RAKTDA works
hand in hand with travel and tourism stakeholders and local communities to derive the maximum economic and social benefit from tourism
At the heart of its sustainable tourism strategy, RAKTDA applies principles in day to day decision making and operations that make a positive difference to the tourism industry at home and set an example for
other destinations to follow. We already made significant steps towards
affirming its position as a sustainable destination, and through the continued collaboration with hospitality partners the emirate is destined
for greater milestones.
The strategic framework has five pillars that encompass the multi-faceted work of RAKTDA, and each pillar includes a roadmap of actions
that have measurable KPIs on which RAKTDA reports. The first pillar is
focused on Sustainable Tourism Growth with a focus on increasing the
value and yield of tourism, rather than simply driving up visitor numbers alone. RAKTDA will support cultural, natural heritage and environmental preservation and work to ensure that the tourism industry and
local communities derive the maximum economic and social benefit
from tourism.
RAKTDA pursues opportunities that will deliver the greatest economic
benefit, considering the historic and current volume of visitors and ex-

ECONOMIC PANORAMA SPOTLIGHT

penditure, and anticipated outbound travel growth internationally.
The second pillar is focused on destination development and management and looks at how RAKTDA can sustainably utilize its natural assets
(mountains, coast, desert and springs) and un-spoilt, rich heritage dating 7,000 years to attract 1.5 million visitors to RAK by end 2021, and 2.9
visitors by 2025.
It focuses on three key high-yield tourist segments – particularly focusing on adventure and culture. A product development roadmap was
created to support the positioning as a sustainable tourism destination
offering authentic nature and culture-based experiences.
With a clear vision, RAKTDA is transforming its natural gifts into tourism assets to benefit all. Over the last few years, RAKTDA launched
three new eco-friendly adventure-based projects on the UAE’s highest
mountain Jebel Jais – positioning it as the nature adventure hub of the
middle east and complementing the offering of the neighboring Emirates. These includes the Via Ferrata (iron path) which features hiking
and zip-line challenges, the Viewing Deck Park and Jebel Jais Flight: the
world’s longest zip-line which launched in February 2018.
What does Ras Al Khaimah offer tourists that is unique, compared to
other destinations?
Ras Al Khaimah is a unique destination that offers nature-based adventure and cultural experiences that are distinct in the UAE and the region.
Everything we do is focused on how we compliment the other Emirates
and add value to the UAE as a whole, particularly with our 45-minute
proximity from Dubai International Airport, beautiful pristine white
sand beaches that stretch across a 64km coastline and a unique desert
and mountain terrain.
Our competitive edge and charm comes from what we promise our travelers which is an authentic and accessible Arabian experience.
Ras Al Khaimah prides itself on being the outdoor adventure capital of
the UAE. It is home to Jebel Jais, the UAE’s tallest mountain, which rises
to 1,934 metres above sea level. It features the region’s first commercial
Via Ferrata, offers world-class rock climbing, mountain biking and hiking, and is home to Jebel Jais Flight, the world’s longest zip line certified
by Guinness World Records.
In terms of culture, in Ras Al Khaimah we have all three Emirati tribal traditions – coastal, desert and mountain – living in beautifully preserved, authentic environments in a place where visitors come face to
face with Arabia’s historic past, through archaeological sites, museums
and a largely unchanged rural life.

ism hub. Jebel Jais Flight: The World’s Longest Zipline has welcomed
25,000 riders since its official launch a year ago while a 47 villa Luxury Mountain Camp and a Survival Training Academy are due to break
ground in 2019.
The Bull Maze at the Viewing Deck Park launching in 2019, will consist of a field of 35 difficult obstacles suspended in the air, distributed
in three floors of a 20 meters height structure that will challenge each
participant to face their limits. The Climbing Tower at the Viewing Deck

RAKTDA PLANS TO ATTRACT 1.5 MILLION VISITORS
BY THE END OF 2021, AND 2.9 VISITORS BY 2025
Park, will feature activities ranging from easy climbs for kids, to spiral
stairs and exciting free falls, utilizing the latest technology to test the
abilities of extreme thrill seekers, when it opens its doors in 2019.
We have recently revealed an exciting new adventure addition, a synthetic ice rink at the Jebel Jais Viewing Deck Park, overlooking the UAE’s
most spectacular mountain range, that gives visitors an incredibly realistic ice skating experience during the winter months.
Visitors and residents now have easier access to the UAE’s highest
mountain with the launch of shuttle service from the heart of the destination. The shuttle makes the World’s Longest Zipline, the Viewing
Deck Park and the Adventure Park even more accessible for everyone.
Tickets can be booked at www.jebeljais.ae/shuttlebus.

Who are the most prominent nationalities of the emirate?
Double digit growth from international markets was led by Germany as
the single largest source market. This was followed by Russia, and the
UK, and India, Nordics and Central and Eastern Europe.
Jebel Jais is the leading tourist attraction in the emirate, what about
other current and future development projects?
We have recently announced the commencement of construction on a
flagship adventure tourism product the “Jebel Jais zipline tour” located
at the Adventure Park. The new project will add yet another world-class
attraction to the Emirate expanding adventure tourism portfolio, while
further strengthening its position as one of the fastest growing tourism
destinations in the region.
Operated by Toroverde, Jebel Jais Adventure Park, the new aerial rides
will add to the existing Jebel Jais Flight – longest zipline in the world at
over 2.8km.
The launch of the new Jebel Jais adventure park is a testament of Ras Al
Khaimah’s ongoing efforts to expand and develop its adventure tourism
offering in what is fast becoming known as the region’s adventure tourRAKBUSINESS | 13

What about tourists who are not interested in adventure, especially in the category of families? What is
the Emirate offering them?
Families can experience nature based adventure attractions and sporting options, including mountain
hiking, biking safaris, sunset picnics and camping
on Jebel Jais, horseback riding in a protected desert
wildlife area and desert camping, golfing on a stunning lagoon- wrapped championship course, plane
tours and connecting with wildlife in the mountains.
In addition, hotels offer a wide variety of activities for
families.
Have you signed many agreements with international airlines for direct flights to the emirate, do not you
notice that Ras Al Khaimah Airport still needs further
development to accommodate the expected number of
international travelers and meet their aspirations?
Recently, Ras Al Khaimah International Airport officially inaugurated its new-look Duty Free shopping
area, following extensive renovations.
The state-of-the-art Duty-Free retail space in Departures and Arrivals terminals were upgraded in
response to an increasing number of passengers in
recent years. RAK Duty Free further enhances the
shopping experience by housing a wide selection of
prestigious brands.
Last year, TUI Group, the world’s largest tourism
business and ITAKA, extended the partnership with
Ras Al Khaimah Tourism Development Authority
with 6 flights operating weekly from 4 airports in Poland, as a result of the increasing popularity of the
Emirate with Polish visitors.
With a steadfast commitment to attracting visitors
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from key European markets, Ras Al Khaimah International airport along with RAKTDA also secured the
first direct flight from Prague to Ras Al Khaimah last
summer, in cooperation with Czech tour operator
Fischer.
Ras Al Khaimah International Airport now welcomes
direct charter and scheduled services from various
global destinations including Cairo, Islamabad, Jeddah, Lahore, Peshawar, Calicut, Katowice, Poznan,
Warsaw, Luxemburg, Prague and Moscow in addition
to Wroclaw.
The Emirate is set to introduce a large number of hotel rooms during the coming period. What are your
plans to maintain high occupancy rates?
In light of the current robust visitor demand, solid
regional and international partnerships in place,
iconic asset and product launches executed over the
past few years, Ras Al Khaimah is on a mission to
further assert its position as the fastest growing tourism destination in the region, while showcasing its
breadth of offer in regional and international target
markets to maintain and increase visitor numbers
over the coming years.
Ras Al Khaimah has also identified supply of new
hotel rooms as a major focus moving forward in order to support the increasing popularity of the destination with international and domestic tourists. As
mentioned earlier, the emirate is preparing to add
5,000 rooms to the 6,500 currently available with
the confirmed introduction of major global brands
including Marriott, Movenpick, Sheraton, Anantara,
Radisson Blu, Intercontinental and Conrad over the
next three years.

HAITHAM MATTAR
Chief executive of Ras Al
Khaimah Tourism Development Authority.
Holds a bachelor’s degree in
marketing from the University
of Central Florida; and an MBA in
marketing from the University
of Liverpool, having completed
a thesis on the sustainability of tourism in Dubai.
25 years of experience in
global destination/hospitality
management and marketing.
He held senior postions and
roles with leading global
brands, including Marriott,
InterContinental Hotels Group
(IHG), and Hilton Worldwide.

An action-packed getaway like no other
Treat yourself and loved ones to an amazing break at Doubletree by Hilton
Resort & Spa Marjan Island. An island escape like no other, it comes fully
loaded with impeccable beachfront family rooms, 13 dining and nightlife
venues, a private white sand beach with waterparks, 7 pools, an indulgent
spa and more. The little ones will be spoilt for choice too, as they can make
a splash at the Pirate boat Aqua Zone or hang out with Chuckles the Mascot
as he travels through the resort. Come on over and make it a memorable
getaway with one of the biggest selections of leisure and dining
experiences you have ever seen.

STARTING FROM

AED

660

*Price is per room per night including
breakfast and is inclusive of 10%
service charge, 5% VAT and AED 20
Tourism Dirham.

Book your big break at doubletree.com or call +971 7 203 0000.

DoubleTree by Hilton Resort & Spa Marjan Island
P.O. BOX 14800 Marjan Island BLVD, Ras Al Khaimah, United Arab Emirates
Web marjanislandresort.doubletree.com |
DoubleTreeMarjanIsland
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THE IMPORTANCE OF A “STRATEGIC INVESTOR” V/S AN “INVESTOR”
The last decade in the Middle East region has witnessed immense growth and challenges. There are
many companies who have exploited the growth
wave and grew their business exponentially. At
the same time, there are companies that struggled
either due to their resistance to change, or due to
the economic challenges of the market. Leveraging
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the changing market conditions and rapid shift in
technology, there are many niche companies that
have developed unique products and services to address specific needs of their clients.
Healthcare, ICT, professional services, media and
entertainment, logistics, transportation, energy
and utilities, and education are some of the key

INVEST

OPPORTUNITIES

ATTRACTING STRATEGIC INVESTORS IS KEY
TO THE GROWTH OF THE
MID-SEGMENT COMPANIES IN THE MIDDLE EAST

industries that are on the forefront of
innovation, and there are many niche
companies that are offering products
and services catering to the very specific
needs of these industries. Many of these
companies typically fall in the small to
mid-market segment. In most cases,
these companies are highly aspirational
to accelerate their business multifold in
quick succession of time. Despite having
the right skill set, innovative and workable ideas, and capabilities, the lack of
capital is often a barrier for them. Given
their size and scale, many of the small to
mid-sized companies do not get enough
visibility among the professional investor
circles, and often end up securing funding from individual investors or close acquaintances, at much higher rates.
“The investor ecosystem required for
the growth of the mid-segment needs a
fair spread of seed and angel investors,
private equity players, and venture capitalists. All of these are quite active in the
Middle East, and we have seen enough
action in this space in the last few years.
However, organizations looking to generate funding need to have a structured
approach in identifying and approaching
the potential investors,” says Saurabh
Verma, Head, ICT and Digital Transformation – MEA, Frost & Sullivan. “The
process, though straight forward, does require specialized skill sets for preparing a
compelling ‘Information Memorandum’
(IM), and identifying potential investors
that are not there just to grab a stake in
the organization, but are there as a “strategic investor” and support the long term
growth of the organization.”
There are ample opportunities to innovate products and services. However, it
does take a significant amount of time
and financial investment. The time taken
in developing new products and services
is inevitable, and can be partially accelerated through efficient program management process and other additional
support. However, the requirement of financial investment is a key challenge for
most of the organizations.

7 TRENDS DEFINED FOR THE FUTURE OF ONLINE LUXURY SALES
Global management consultancy firm Bain & Company has identified seven new trends
that are set to define the future of luxury.
1.

More Chinese-driven purchases…
happening in China – Chinese consumers will make up at least 45 per
cent of the market (up from an estimated 32 per cent in 2018), and they
will make half of their luxury purchases at home in China.

2.

Ecommerce, online digital will permeate every single purchase – Bain
& Company expects that by 2025
online will represent 25 per cent of
market value – up from 10 per cent
today – cannibalizing more traditional channels, and 100 per cent of
luxury purchases will be influenced
by online. Further, 50 per cent of
luxury purchases in the future will be
digitally enabled as a result of new
technologies along the value chain,
such as virtual reality and mobile
payments.

3.

4.

Footprint consolidation will reshape
the store of the future – The reduction of foot traffic in physical stores,
induced by digital, will drive a footprint consolidation, similar to what
has already happened in other retail
sectors (e.g. music, books). Consequently, the role of the store as it is
today will inevitably change: from a
simple point of sale to a true touch
point with consumers.
A more youthful market will disrupt
luxury’s growth path – New genera-

tions will be the primary engine of
growth in the coming years. Generation Z and Millennials (i.e. Gen
Y) will represent approximately 55
per cent of the 2025 market and will
contribute 130 per cent of market
growth over the period.
5.

Cultures and subcultures will take
over consumption trends – Evolving cultures (religion, ethnicity) and
subcultures (minorities) will shape
fashion and luxury in 2025. Cultural
and subculture groups will increasingly gain influence over consumer
trends. Luxury brands will have to
acknowledge and address them to
remain relevant.

6.

One market to serve markets of one
– Brands in 2025 will experience
a cross-over of typical competitive
boundaries. The standard model
where brands grow to become either
the specialist in a category or diversified towards lifestyle positioning will
be taken to the extremes.

7.

Nimble is the new black – This year
confirmed the recent trend of higher profitability – from 19 per cent
EBIT margin in 2017 to 20 percent
in 2018. However, the digital disruption will continue to shift the profiles
of key expenditures in brands’ P&L.
Profitability will stabilize assuming
brands adopt a more “nimble” approach across the value chain.
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RAK DEPARTMENT OF ECONOMIC DEVELOPMENT
EVENTS AND ACTIVITIES 2018

ECONOMIC RESPONSIBILITY
AND COMMUNITY SERVICE
Prepared by: RAK Department of Economic Development

RAK Department of Economic Development organized and hosted a wide range of
events and activities in 2018, consistent with its role in monitoring and enhancing
economic performance and its keenness to fulfill social responsibilities, as a
leading and distinct government entity. The following report highlights the most
important events and activities and their economic and societal implications.
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1. The launching of Zayed Knowledge
Corner at RAK Department of Economic Development headquarters.
The event constituted the first initiative of “Eyal Zayed Team”, aimed at
enabling customers to utilize time
they spend in the Center waiting for
transactions, in reading books, and
gaining more knowledge about the
late Sheikh Zayed bin Sultan Al Nahyan and his achievements at the national, regional and international levels.
2. The Department of Economic Developments launched its new “RAKBusiness” Magazine, which addresses the
economic and development affairs of
Ras Al Khaimah and highlights investment and RAK business environment.
The first issue of the magazine covered
topics on the development, industrial
projects, leisure and recreational activities and future plans for attracting
tourists and turning RAK into a global
leisure and business hub.
3. The “Economic Impacts of the Value
Added Tax” seminar was organized in
cooperation with the Department of
Finance, to assess the economic impacts of VAT in the United Arab Emirates.
4. The “Sea side Startup Summit’ was
held under the patronage of His Highness Sheikh Saud Bin Saqr Al Qasimi,
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Ruler of Ras Al Khaimah. The event
was consistent with RAK Department
of Economic Development’s commitment to supporting entrepreneurship
and emerging companies in UAE.
5. Al Ghad Licensees Food Exhibition.
The event was one of the first initiatives of the Department of Economic
Development this year, to support Al
Ghad Licensees. The exhibition lasted
for 12 days.
6. A Business Partnership Workshop was
organized to strengthen coordination
and cooperation between companies
operating in a number of key sectors.
The event was attended by a number
of managers and officials from construction and building companies.
7. A Trademark Workshop was organized
to highlight the UAE Trademark Law,
which aims to protect the interests of
commercial enterprises from around
the world, both in UAE and abroad.
8. The Launching of the largest billboard
had set a new Guinness world record. The event was sponsored by HE
Sheikh Mohammed bin Kayed Al Qasimi, Chairman of Ras Al Khaimah Department of Economic Department.
9. Participation in Al Basma Children’s
Diabetes Camp, in cooperation with
Ras Al Khaimah Medical Zone.
10. The participation in the Arab Orphan

Day, which was organized in cooperation
with Al Ihsan Charity Association.
11.
The first “People of Determination
Exhibition”. The event was organized under the slogan “People of Determination
in the Service of the UAE“, on Al Qawasim
Corniche, in cooperation with RAK Club
for People of Determination and the Ras Al
Khaimah Community Police.
12.
A delegation of Chinese companies
working in fields of infrastructure and
management of airports and seaports was
received, with the aim of establishing trade
and investment partnerships. This came in
line with the vision of Ras Al Khaimah government, to turn the emirate into an attractive destination for foreign investments.
13.
The Little Trader Initiative was
launched to raise awareness among school
students in the foundation stage. The initiative was meant to familiarize students with
sales and purchases, to protect them from
falling victims to commercial fraud, and enable them to distinguish between original
and counterfeit goods.
14.
Experts from international companies were hosted, to offer an anti-counterfeiting training program, to help differentiate between original and counterfeit
products. A number of local departments
and specialists participated in the program.
15.
The second workshop in a series of
“Business Participation” workshops was
organized. The event was attended by representatives of law firms and legal advisors,
with the aim of strengthening coordination
and cooperation between law firms and legal consulting establishments.
16. Participation in the 25th edition of the Arabian Travel Market, in cooperation with
Ras Al Khaimah Tourism Development Authority. The event was held at Dubai World
Center
17. An “Innovation Retreat” was organized to
present a package of incentives for the business community, to support RAK’s vision
and the government’s drive to adopt innovative and forward-looking initiatives.
18. A Civil Defense and Safety Workshop was
organized, to train and educate the staff of
the Department of Economic development
on safety and security rules.
19. “Zayed Giving” initiative was launched.
Charity boxes were distributed in various
markets in the emirate to allow shoppers
and those willing to donate to needy families and children.
20. Participation in the International Labor
Day, under the slogan “Cheer the Workers
on their World Day”, in recognition of the
efforts of workers in roads, buildings and
construction in the emirate.
21. A panel discussion, which brought together
the Department of Economic Development
officials and the customers, was held at the
Customer Happiness Center. Inquiries and
questions were directly received and re-

sponded to.
22. Celebrating the UAE Women Day. An open
meeting was held with a number of businesswomen in the emirate under the theme
“Towards Empowerment of Women on the
Path of Zayed”.
23. Visits to car repairing workshops, were conducted as part of the awareness campaigns
initiative to ensure compliance with the regulations set by the Department of Economic
Development.
24. “Khashkhatkom Wayyana Exhibition”, organized in celebration of Eid Al Adha.
25. The “Protect Yourself by Modifying Your
Status” initiative to educate shop owners
was launched in cooperation with the Federal Authority for Identity and Citizenship, in
accordance with the decision of the Cabinet
to adopt a new legislative package to review
the current residency system.
26. A “Business Identity Creation Skills Workshop” for the owners of Al Ghad home licenses, held in cooperation with Sketch
Company.
27. An awareness raising campaign for students
on how to differentiate between original
and counterfeit goods.
28. A blood donation campaign with an
equipped mobile blood donation unit was
organized to encourage employees and customers to contribute to the campaign.
29. Participation in the Back to School Initiative, organized at the federal level, in coordination with major commercial centers in
the emirate.
30. RAK Department of Economic Development launched a campaign to monitor offers of discount and sale in shops and establishments operating in the Emirate. The
campaign was held to ensure that winners
in draws and contests will be guaranteed
two months rights to receive prizes. It also
stressed follow-up with consumers and
trading companies, to protect consumer
rights and ensure compliance of business
enterprises.
31. A Memorandum of Understanding was
signed with the Ras Al Khaimah Academy
for the Gifted, to support innovative initiatives, creative activities and the gifted innovators.
32. The Lamasat Watanya (National Touches)
3rd Exhibition, was organized on Al Qawasim Corniche in Ras Al Khaimah. The
exhibition aimed at increasing revenues of
Al Ghad licensees, in view of the growing
demand driven by families and tourists,
as well as benefiting from the commercial
offers of 50 pavilions participating in the
exhibition.
33. The annual “Linguistic Lens” initiative was
launched to encourage community members to cooperate in monitoring any linguistic errors on commercial signage and trade
names. The initiative aims to identify errors
and correct them, encourage the proper use
of the Arabic language and preserve the aesthetic view of the Emirate.
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INVEST MADE IN RAK

DR. MOHAMMED AL-SIDDIQ AL-IMAM

RAPCO …
A PIONEER IN UAE POULTRY INDUSTRY
RAPCO has strengthened its reputation and position in the UAE poultry industry
and has gained the confidence of consumers and markets thanks to its highquality products, which are renowned for their high level of food safety. RAPCO
covers a large part of the state consumption of poultry meat and table eggs.
RAKBusiness Magazine interviewed Dr. Mohammed Al-Siddiq Al-Imam,
RAPCO General Manager-in-Charge, who shed light on Ras Al Khaimah
Poultry & Feeding Company (RAPCO) and poultry production.
By: Khawla Ibrahim

A PIONEER IN UAE
POULTRY INDUSTRY
THE FARM EXTENDS OVER

8000000
SQUARE METRES

5000000

BROILER CHICKENS

16000000
TABLE EGGS

Tell us about the history and development of Ras
Al Khaimah Poultry & Feeding Company.
Ras Al Khaimah Poultry and Feed Company (RAPCO), was established in 1976 with an initial investment capital of AED 40 million, which was
increased to AED 86.4 million. The poultry farm
and feeding project is located in Al Digdaga green
region, on an area of 8 million square meters. The
company has been able to take a prominent position in UAE poultry industry. The production lines
in the company include two sections:
First: The Broiler Production Project consists of
three units, namely:
- a- The Hatchery Unit has 22 Incubators each with
a capacity of 16,800 hatching eggs, and 8 hatching
machines each with a capacity of 8,400 hatching
Eggs. The annually production capacity is 5 million broiler chickens per year.
-b- The Broiler Rearing Units, consist of 48 Broilers houses, which are environmentally controlled,
each with a capacity of 20,000 chickens, distributed into 5 farms, with total annual production of 5
million broiler chickens.
-c- The Automatic Slaughterhouse contains modern machines for the processing of slaughtered
chickens, with a production capacity of 2000
chickens per hour. The slaughtering of chickens is
done in accordance with Islamic Sharia law.
Second, The Layer Production Project consists of
two units.
1) Two layer and rearing units, each with a capacity
of 12,500 chicks. Two sheds host chicks from day1
to 16 weeks old. There are 6 egg production units,
each with a capacity of 12,500 layer hens. The an-

nual production capacity is 16 million table eggs.
What are the main products of the company?
The company’s products include, whole chicken,
fresh cut-up chicken pieces (boneless, whole legs,
chicken thighs, chicken wings, fresh liver and
hearts etc.), frozen whole chickens of different
weights and sizes and fresh table eggs (large, medium, small). RAPCO also produces organic poultry fertilizers.
RAPCO has many outlets for sales in the UAE and
its products are distributed daily through a fleet of
refrigerated trucks to hypermarkets, supermarkets
and sales centers.
What is RAPCO’s local market Share? What are the
targeted markets?
RAPCO’s policy emphasizes a tripartite model
which comprises best species, quality and safety.
Our products have gained market confidence and
high satisfaction among consumers, who are loyal
to our high quality products. Today our products
are strongly present in all markets across UAE and
are characterized by high sales. The share of the
company in the local market is equivalent to 10%
of UAE poultry meat production, and its share of
table eggs production is equivalent to 4%.
What is the mechanism that RAPCO adopts, in
view of its vital field of production?
The poultry industry is a highly sensitive field of
production, due to the nature and importance
of the products and their association with food
security and human health. Therefore, the management of the company attaches utmost care to
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planning and follow-up, and to the sound
monitoring of production stages, to ensure
highest quality and safety of products.
The success of poultry project depends on
management efficiency, high-tech equipment, strict enforcement of high levels of
biosecurity measures, selection of flocks and
good chicken breeds, and proper nutrition
and well balanced poultry feed, at the lowest
cost. The management of the company lays
great emphasis on its qualified personnel,
who undergo periodic inspection to keep
abreast of the latest poultry techniques and
developments. RAPCO also caters for importing state-of-the-art equipment to ensure
the high quality of the products.
What are the local and global challenges
which face RAPCO and the poultry industry?
These days there is market instability in view
of the large supply and low demand for poultry meat products. This resulted in reducing
selling prices, due to the spreading of private
farms, the presence of intermediaries and
the lack of control over the production of private farms which have low operational cost
and low selling prices. There is competition
from imported and subsidized products, especially poultry products which come from
neighboring countries, Brazil, USA, France
and Germany. Pandemic diseases, especially
avian flu and Newcastle, pose a major threat
to the poultry industry. The increase in the
cost of production inputs, especially feeds
and production materials, pose another
challenge.
How do you ensure food safety and poultry
health during the production process?
RAPCO has its own laboratories for diagnosis of poultry diseases, accurate follow-up of
health issues and quality control of the production process. Programs and plans are in
place at all stages to ensure product safety
and quality.
This includes ensuring the following:
- Importing of hatching eggs and layer hens
from sources free of epidemic diseases.
- Buying feed from trusted and reliable
sources.
- Maintaining sound periodic programs for
immunization and prevention of epidemic
diseases.
- Maintaining an equipped laboratory which
conducts all necessary laboratory tests, and
takes samples during all stages of production to ensure the safety of production flocks
and the safety and quality of the products.
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How does PARCO ensure applying quality, sustainability and environment preservation standards?
RAPCO is committed to implementing best practices to protect the environment and achieve sustainability standards during all stages of production.
The Ministry of Environment and Water has awarded the Environmental Performance Certificate to
Ras Al Khaimah Poultry and Feeding Company, for
its outstanding environmental performance during 2012, and its efforts to ensure sustainable environment. The company obtained many certificates
since 1998, including:
- ISO 9001 certificate for production quality management systems
- HACCP certificate for safety and quality of production.
- ISO 14001 certificate for the safety of the production environment.
- Halal certification and authorization to use the
UAE Halal National Mark.
What are your future expansion plans?
RAPCO is constantly seeking to develop the poultry
sector in the country, stabilize prices and reduce
the cost of production in order to decrease losses and achieve profit. The company also strives
to strengthen its position in the poultry industry
by adhering to high quality, flawless production
which satisfies all customers. The company monitors and periodically updates and modernizes its
equipment and devices, according to the best international practices, to ensure food safety, and keep
informed of the latest innovations in industrial
equipment, technology and laboratories.
Today we have plans to expand the layer production project and increase the company’s produce
of table eggs. The plans include the renovation of
the automatic slaughterhouse equipment, building a fence around the project site to enhance the
project’s vital security, and working with the competent authorities to divert the path of the public
road to another location outside the project’s land
to ensure the vital security of the project.
Future plans include investing some of the land
owned by RAPCO in real estate projects, which will
benefit the company and its shareholders.

Dr. Mohammed Al-Siddiq Al-Imam
RAPCO General Manager-in-Charge.
Faculty of Veterinary Medicine 1973
University of Khartoum - Sudan.
Worked for the Ministry of
Animal Resources and Veterinary Research - Sudan, in areas
of health and productivity.
Participated in the Danish-Sudanese project for research on
animal diseases and health.
Joined RAPCO in 1980 as a Production
Manager - Technical Production officer.
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GUIDELINES TO HELP GENERATE MAXIMUM PROFITABILITY FOR DESTINATIONS
Al Ketbi Consultancy (AKC) recently released a Destination yield management guideline, the first in the MENA
region, to help Destinations and Tourism Boards to
better strategize and maximum Destinations yielding
among strong market competitors.
The ‘First MENA Destination Yield Management Guidelines’ contains a theoretical approach to destination
yield management (DYM) and best practice solutions.
The guideline focuses on maximizing profits by offering
effective strategies in crafting and implementing destina-
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tion yield management practices within an organization.
Managing yield, also known as a profit margin, is being utilized by many hospitality establishments as their
standard revenue strategy, in which they make price
changes based on critical factors such as demand and
supply; high season versus low season; and even day of
the week. Companies are able to make more bookings as
well as provide competitive prices and attractive packages by using a yield management method.
Awadh Al Ketbi, CEO, AKC, said: “The ‘First MENA Desti-
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GUIDELINE MAKES USE OF
SIX SIGMA METHODOLOGY
FOR IMPROVED DESTINATION REVENUE PERFORMANCE
nation Yield Management Guidelines’ proposes multi-solutions and options that can
be adopted by regional and international
tourism boards as well as our regional and
global partners to guarantee consistent
flow of revenues, remain competitive. The
ready-to-implement DYM methodologies
contained in the guideline are solid, measurable, and efficient. The guideline’s release is timely, especially now when most
of major destinations are competing to
optimize profitability and make a strong
impact on the national economy.”
“Moreover, the guideline is inspired by the
Six Sigma methodology for performance
and improvement management. Those
who will use the methodology are assured
that they have access to foremost methodological practices to help improve Destination revenues and enhance business
efficiency. In preparing the guideline, we
have specifically incorporated the ‘Define,
Measure, Analyze, Improve, and Control
(DMAIC)’ process to help advance business
designs and procedures,” added Gamal
Sadek, General Manager, AKC.
The guideline discusses five major phases.
The first is the ‘DYM Define Phase,’ which
identifies clearly the main objective of the
DYM for a specific destination, within a specific period based on measurable criteria.
It is followed by the ‘DYM Measure Phase,’
which tackles full data collection related
to the defined scope target, and the ‘DYM
Analyze Phase,’ which involves analysis of
actual collected data and identification of
potential improvements. The fourth and
fifth phases are the ‘DYM Improve Phase,’
which focuses on the improvement implementation plan with clear measurable outcomes and activities, and the ‘DYM Control
Phase,’ which creates an ongoing control
chart to maintain improvement process,
respectively.
The Destination Yield Management Solution is registered By AKC as a Brand identity in over 172 countries worldwide

MAJID AL FUTTAIM LAUNCHES A NEW RETAIL BUSINESS SCHOOL
Majid Al Futtaim, the leading shopping mall,
communities, retail and leisure pioneer
across the Middle East, Africa and Asia and
which holds the exclusive franchise rights
to operate Carrefour in 38 countries, has
launched the region’s first Retail Business
School, designed to build state-of-the-art
learning into the company’s employee professional development and help foster a new
generation of innovative retail industry leaders in the UAE.
The Majid Al Futtaim Retail Business School
will focus exclusively on dynamic learning
programmes for employees running its Carrefour operations as the company seeks to accelerate its ambitious growth plans. Around
2,500 employees are expected to benefit from
professional development opportunities at
the School this year.

MAJID AL FUTTAIM RETAIL
BUSINESS SCHOOL WILL
SUPPORT THE PROFESSIONAL
DEVELOPMENT FOR 2,500 RETAIL
INDUSTRY EACH YEAR
The campus, which is located at its Carrefour
premises in Ibn Battuta Mall in Dubai, offers
a modern and stylish purpose-built environment incorporating a cutting-edge Virtual
Reality training room (the first of its kind
known in the region), paperless classrooms,
a multimedia studio, social spaces, catering
facilities and a formal boardroom. Students
can also take advantage of a Digital Library
while attending classes on-site.
The School has been meticulously planned to
have high sustainability credentials, in line
with Majid Al Futtaim’s far-reaching goals to
operate as a Net Positive company by 2040.
As well as an emphasis on paperless learning, 2,140 living plants line the School’s wall,
contributing 857,000 litres of oxygen into

the facility per year (Increased oxygenation
is proven to have a positive effect on human
cognitive function and therefore the ability
to learn). A 104-year old olive tree, a traditional symbol of wisdom and knowledge,
greets all incoming students, embodying the
hope that many new positive professional relationships as well as personal growth will be
stimulated at the School.
All training courses delivered at the School
are to be developed and delivered by experienced employees. This ensures that all
learning and development for managers is
tailor-made and geared specifically around
the needs of their own professional evolution and
The Majid Al Futtaim Retail Business School
reinforces the company’s increasing prominence as a global talent and innovation
magnet for professionals working in the retail sector. It will play a substantial role in
contributing to the company’s various values-led development programmes, which
also include on-the-job and remote learning
opportunities. It has been designed to complement the work of Majid Al Futtaim’s highly-regarded Leadership Institute that supports personnel across all the firm’s business
units in their leadership skill development.
Commenting on the opening of the School,
Miguel Povedano, Chief Operating Officer
of Carrefour UAE and Head of Operational
Excellence at Majid Al Futtaim Retail, said:
“Majid Al Futtaim’s new Retail Business
School is testament to our commitment
to talentism and investing in our people at
the highest levels. In fact, three out of four
managers at Carrefour have reached their
position via an internal promotion. They are
our greatest asset and our company’s future
success is dependent on their professional
development and active embodiment of our
corporate values. Ultimately, it’s our people
who we rely on to deliver great moments to
every customer walking into Carrefour and
this substantial investment in them is a direct recognition of this.”
RAKBUSINESS | 25

RAK TOURISM AMBITIOUS
2025 VISION
The Emirate of Ras Al Khaimah, like other emirates, has supported the country’s tourism
orientation with its convenient environment, facilities, archeological sites, fortifications, old
fortresses and the historic watchtowers scattered throughout the Emirate and its 64 km long
coastline which extends from Ras Al Dara in the north, to Al Hamra Island in the south. This
helped tourism take its place as one of the most important non-oil sectors in the country, thanks
to its 11.3% contribution to GDP in 2017. It accounted for 8% of total investments in fixed capital
formation for that year; in addition to providing nearly 600,000 jobs in the same year.
Prepared by: Department of Economic Studies
Ras Al Khaimah Center for Statistics and Studies

Second: Tourism Contribution to the Emirate's Economy:
The tourism sector in the Emirate of Ras Al
Khaimah has grown significantly over the
last few years, thanks to the growing interest of the Government of the Emirate in this
sector, believing in the availability of possibilities that make it a distinguished sector,
not only in the country but also in the region. Add to this the comparative advantages enjoyed by the emirate, its heritage sites,
historical monuments, marine and mountain environment and its distinctive climate
during the winter and summer. All these
unique elements attract tourists in the first
place. This supportive policy led to an increase in the tourism sector contribution
to RAK economy, as the number of visitors
from various parts of the world, surge from
740,000 visitors in 2015 to 976,000 visitors
in 2017, with an annual increase rate of
16%. RAk tourists and visitors are expected
to exceed one million by the end of 2018,
coinciding with the opening of a number
of hotels and hotel apartments in the third
quarter of 2018 and 2019.
Third: Performance of the Accommodation
and Food Services Sector 2017 - 2018:
Table (3) shows two groups of hotels in RAK
emirate. The first group includes 5 to 3-star
hotels with annual occupancy rates of 75%,
68% and 60%, respectively. The second
group consists of 2 and 1-star hotels, rest
houses and hotel apartments with annual occupancy rates of 53%, 32%, 38% and
49%, respectively. There are several factors
behind the higher rate of occupancy in the
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first group, compared to the other, which make tourists more willing to prefer the first group to the
second, despite the high prices of stay and accommodation. Such factors include the category of hotel, level of services, psychological comfort of the tourist, provided by the first group of hotels, in
addition to the location and the convenience of the place.
Figure (1) reflects hotel performance at the quarterly level. The quarterly occupancy rates during 2017
and the first three quarters of 2018, indicate an increase in the number of tourists in the fourth quarter of 2017 and the first quarter of 2018. In the second and third quarters of 2018, the occupancy
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Occpancy Rate by Hotels Classification in Quarters of 2017-2018
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rate began to decline gradually to 70% and
69%, respectively. These figures showed that
the number of rooms occupied in the fourth
quarter of 2017 rose to 90,491 rooms in 5-star
hotels, compared to 111,846 available rooms,
with an occupancy rate of 81%. However, this
ratio reached 82% in the first quarter of 2018,
and began to decline, repeating the same
scenario that occurred in the first three quarters of 2017 and in the third quarter, with an
occupancy rate at a minimum of 55% (see
Figure 1). This decline is considered as normal. It reflects the impact of the weather on
tourism throughout the region and on RAK
Emirate, as it will revive again re-rises at the
beginning of the autumn season in the fourth
quarter of each year and so on.
Fourth: RAK Visitors and Tourists:
Ras Al Khaimah has set new standards for
its tourist destinations, including unlimited
options catering to the tastes and interests of
visitors and tourists from around the world.
They enjoy security, natural beauty, a gracious climate, diversity of tourist activities.
These activities allow for increased tourism
exchange between tourism companies in
the UAE and other countries. Table 5 shows
the increase in the total number of tourists
coming to Ras Al Khaimah to 247,093 tourists at the end of the second quarter of 2018
registering an increase of 9.4% and 7.6% for
the first quarter and second 2017 respectively. Tourists from the GCC countries acquired
the first place, in the first three quarters of
2017 and the second quarter of 2018, while
the European tourists came first in the other
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quarters. The comparison of the number of tourists in the first and second quarters of 2018
with the same period of the previous year indicates that the Europeans outnumbered the Gulf
by a margin of about 10 thousand tourists, and accounted for 38% and 36% of the total tourists of the emirate for these two quarters, respectively. This is due to the desire of the Europeans to enjoy a relatively mild and warm climate, unlike the tourists of the Gulf countries who
prefer the cold and moderate climate. Southeast Asian tourists from non-Arab Asian countries
ranked third in the first and second quarters of 2018 compared to the same period of 2017,
accounting for 16% of the emirate’s total tourists for the two quarters. The same applies to
tourists from the Americas and Oceania.
Ras Al Khaimah has achieved remarkable growth in the number of visitors from international markets during the past nine months. According to the Tourism Development Authority,
the number of German tourists in Europe was 64,372, an increase of 4.1% compared to the
first nine months of 2017. The Russians came second with 57,117 visitors, up 36.5% over the
same period in 2017 The United Kingdom came in third place with about 45,496 visitors and
recorded an increase of 10.1% compared to the same period last year. India ranked fourth
with 44,734 visitors, up 16.1% in the same year. Kazakhstan ranked fifth with 21,966 visitors
and 26.9%. Norway saw the largest percentage increase in visitors by 41.5% compared to the
first nine months of 2017. Other Nordic countries, Sweden and Denmark showed increasing
interest in the Emirate of Ras Al Khaimah, resulting in a 27.7% and 19.3% increase in visitors
from both countries respectively.

can attract a large numbers of tourists from different countries of the world, as well as new
investments in important tourist sites, such as
the Coral Islands, Jebel Jais, and infrastructure
investments in particular sectors Associated
with tourism, such as aviation, transportation
and culture, are all able to raise the sector’s
contribution to GDP and provide hundreds of
jobs for citizens and expatriates in the coming
years. This is linked to the ability of professionals in this sector to promote and attract visitors
and tourists to the Emirate, where indications
indicate that the crossing of the million tourists by the end of 2018 and reach 3 million tourists by 2025, in implementation of the vision of
His Highness Sheikh Saud bin Saqr Al Qasimi,
And the increase in the number of hotel rooms
available by the addition of 3600 rooms by the
end of 2019, up to 20 thousand rooms targeted
in 2025.

IN LINE WITH THE VISION OF HH
SHEIKH SAUD BIN SAQR AL QASIMI,
THE EMIRATE HAS ADOPTED A NEW
TOURISM STRATEGY IN 2019, AIMING
TO INCREASE THE NUMBER OF VISITORS
TO THE EMIRATE TO 3 MILLION BY 2025
Fifth: The future prospects for RAK tourism:
In line with the vision of His Highness Sheikh Saud bin Saqr Al Qasimi, Member of the Supreme
Council and Ruler of Ras Al Khaimah, the emirate has adopted a new tourism strategy in 2019,
aiming to increase the number of visitors to the emirate to 3 million by 2025. This will coincide
with the entry of new tourism facilities to the business sector, and the increase in the number
of available hotel rooms targeted to 20,000 rooms in that year. The evidence indicates that there
are enough possibilities to host more than 1 million tourists at the end of 2018. The number of
tourists and visitors reached 975 thousand in 2017. The number of hotel rooms will increase by
3600 by the end of 2019, reaching the planned target of 2025.Rak Tourism Authority signed an
agreement with Emaar, to develop 2 million square meters on Al Marjan Island to construct the
“Address Hotel” and develop a group of hotel apartments. In addition, a number of hotels will
be opened in RAK Emirate in 2019, including Mövenpick Hotel, Mina Al Arab InterContinental,
Marriott, Hilton Garden Inn, Anantara and Park Inn hotels on Al Marjan Island.
The Tourism Development Authority is currently working on the development of the historic
Al Hamra Island area, as well as the development and expansion of the world’s longest zipline
Jebel Jais by constructing three projects, including the construction of a new hotel camp and
the construction of a 1,300 m above sea level garden, Overlooking the sea directly from the top
of the mountain. This comes in response to the increasing demand for mountain sliding track
services, which since its opening has recorded a high demand of 100% weekly occupancy. Many
sporting events and marine races will be added, all of which will enhance the tourism sector
and increase the passion of visitors and tourists to visit the emirate.
Conclusion:
The success of RAK’s experience in the development of the tourism sector at the beginning of
the last decade has been based on the integration of tourism infrastructure components and
trends in investment in this sector. The future foresees the development and prosperity of the
emirate’s tourism sector, especially as the infrastructure has enormous potential that has not
yet been fully exploited. There are many islands, areas, tourist and archaeological sites, which
28 | RAKBUSINESS

BUSINESS STATISTICS STUDY

RAK INCENTIVES...

LEVERAGING VIVID BENEFITS
Many local and federal entities in the UAE, including
Ras Al Khaimah Department of Economic Development, in 2018 adopted a number of initiatives and
launched a set of incentives to improve the business
environment.

DR. ABDULHALIM MOHEISEN
Economic Adviser, Department of Economic Development of Ras Al Khaimah

This came as government agencies sought to support
and assist the private sector to overcome the challenges faced during the past year as a result of the various
developments witnessed by the world in general and
the region in particular.
Joining the TRA’s “Start Your Business” initiative,
which enabled investors to obtain their licenses anywhere in UAE in just 15 minutes, using modern technical means, was the most important factor of support. In
addition, the Tasheil 1 initiative, whereby citizens were
exempted from local fees for obtaining general trade
licenses, in addition to the licensing of mobile vehicles
and business centers. All this adds to a whole host of
other incentives, which cannot all be listed here, but
were addressed in earlier issues of this Magazine.
The Department of Economic Development looks forward to contributing to the stride of economic growth

in the country. In recent months, the Emirate of Ras Al
Khaimah has witnessed positive indicators, as a result
of proactive initiatives and incentives. The growth in
new licenses during the last three months of 2018 (September - October - November), reached 25% compared
to the same period in 2017. The number of licenses renewals increased by 12% for the same period. These
rates were unprecedented in previous periods; and
this momentum is expected to continue in 2019, with
the national economy achieving positive and tangible
growth rates at the federal and local levels.
The good news is the positive indicators witnessed
by several economic sectors in Ras Al Khaimah these
days, especially the tourism sector. The average growth
of tourist arrival in 2018 was expected to reach 12%,
which is twice the average global growth estimated
at 6%. The number of tourists in August alone increased by nearly 21%, which confirmed the success of
the emirate’s plans and the achievement of the goals
sought by officials in the public and private sectors.
Much work remains to be done, to achieve the sustainability of the positive indicators reviewed and other indicators. RAK Department of Economic Development
will persistently and closely work with all local and federal entities, through participation in the work teams,
federal committees, and government meetings, and
offer all facilities and help to local and foreign companies in the UAE and Ras Al Khaimah in particular.
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UAE AND SAUDI ARABIA DISCUSS
ECONOMIC RELATIONS
The Minister of Economy, Sultan bin Saeed Al
Mansouri, held a bilateral meeting with Saudi
Minister of Trade and Investment Dr. Majid bin
Abdullah Al Qassabi on the sidelines of the second
UAE-Saudi Economic Forum, which concluded in
Riyadh recently.

According to a statement issued recently, the UAE is at the
forefront of investments in Saudi Arabia during the period
2013-2017 at a total cost of more than 34 billion dirhams
(9.5 billion dollars), reflecting the activity of 122 investment
projects of more than 65 companies in the UAE.
The Minister of Economy, Eng. Sultan bin Saeed Al Mansouri, held a bilateral meeting with Saudi Minister of Trade
and Investment Dr. Majid bin Abdullah Al Qasabi.
Al-Mansouri said that the private sector plays a major role
in pushing forward the joint cooperation efforts, especially
in light of the strong and effective presence of the two countries’ big companies and the concentration of mutual investments on the developmental and vital sectors that serve the
strategic objectives of the two countries.
For his part, Al-Qasabi affirmed the presence of diversified
investment and commercial opportunities in front of the
private sector on both sides. He pointed out that the tourism
sector is one of the promising sectors in which the Kingdom
is keen to develop many laws supporting it to make a qualitative leap forward during the coming period.
The second Saudi-UAE Economic Forum focused on highlighting the economic diversification of the two countries
and the ongoing efforts to develop the national economy in
the non-oil sectors, enhancing the contribution of non-oil
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GDP, stimulating the business environment and empowering the private sector. During a review of the diversity of opportunities for trade and investment partnerships between
the cities and emirates of the two brotherly countries.
Representatives from the UAE’s economic circles, investment bodies and free zone authorities presented presentations on investment opportunities and ongoing development projects.
he meeting was accompanied by bilateral meetings of businessmen and investment companies from both sides. More
than 100 meetings were held between businessmen, heads
and directors of companies to discuss cooperation and partnership in various fields, especially tourism, industry, construction, food, financial services and medicines. And medical equipment. The UAE and Saudi Arabia are the two largest
Arab economies, and are among the top 10 exporters in the
world, with total exports of goods and services approaching
$ 700 billion. In terms of commodity exports, the UAE and
Saudi Arabia together rank seventh in the world in 2017, according to a World Trade Organization (WTO) report.
On the non-oil commodity exports side, both countries hold
about two-thirds of Arab exports of non-oil goods to the
world.
The UAE is at the forefront of investments in Saudi Arabia
during the period 2013-2017, at a total cost of more than 34
billion dirhams (9.5 billion dollars), reflecting the activities
of 122 investment projects of more than 65 companies and
prominent investment groups in the UAE carrying out major
projects in Saudi Arabia.
On the other hand, the balance of Saudi direct investments
in the UAE exceeded the limit of 16 billion dirhams until the
end of 2016.

2013-2017
UAE Investments in
Saudi Arabia:

65

companies

122
projects

Total

34

billion
dirhams
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The Language of Litigation
in the United Arab Emirates (1)
By: Hamoud Bin Saleh Al Qadri - Legal Advisor

In the name of Allah, and all praise be to Allah,
and may prayers and peace be upon the Messenger of Allah, his family, his companions, and those
who followed him.
- It is well known that Arabic is the most eloquent
language, with its wonderful letters and words. It
is the language of manifestation by which Allah
“SWT” revealed the Qur’an. Allah “SWT says in
the text of the Qur’an: “Indeed, We have sent it
down as an Arabic Qur’an that you might understand”. Surat Yusuf 2.
- Given the importance of the Arabic language in
all fields, especially the legal side, the legislator
in the United Arab Emirates has taken the Arabic
language as the official language of litigation and
its related procedures. This is evident in Article 7
of the United Arab Emirates Constitution of 1971
which states that:
- Islam is the official religion of the UAE. The
Islamic Shari’a is a main source of legislation

in the UAE. The official language of the UAE is
Arabic.
- Article 15 of the Federal Law No. (3) of 1983,
regarding the Federal Judicial Authority of the
United Arab Emirates, stipulates that «the language of the courts is the Arabic language, and
that the court must hear the statements of the litigants or witnesses who are ignorant of the Arabic language, by an interpreter after swearing in.”
- In the same vein, Article 9 of the Law on the Establishment of Courts in the Emirate of Dubai
No. (3) of 1992 states that: “the language of the
courts is the Arabic language, and the court shall
hear the statements of the litigants or witnesses
who do not know Arabic language, through an interpreter after swearing in.” Article 12 of the Law
No. (23) for the year 2006 Concerning the Judicial
Department in the Emirate of Abu Dhabi, stipulates that “Arabic is the language of the courts
and an interpreter shall be employed when necessary, after the oath is sworn in.” Article 12 of

the Federal Law No. (9) of 1981 on the Organization of the Translation Profession,
prohibits the courts from accepting any
document published in a foreign language,
unless accompanied by a translation into
Arabic done by a licensed translator.
- Although this principle is general and
applies to all courts, whether civil or criminal, the UAE legislator has been careful to
confirm this principle and to state that it
should be applied in both civil and criminal law articles.
1- Article 4 of the Code of Civil Procedure
promulgated by Federal Law No. (11) of
1992, provides that, “the language of the
courts shall be the Arabic language. The
Court shall hear the statements of the litigants, witnesses or others who are ignorant of the Arabic language, by means of
an interpreter after he is sworn in, unless
he was sworn in when he was appointed,
or when he was authorized to translate”.
With regard to documents, Article (46)
Section 4, states that “documents must be
officially translated if they are in a foreign
language.” Pursuant to this provision, the
Federal Supreme Court ruled that “the text
of Article 45/4 of the Code of Civil Procedure is to provide that a person who submits documents published in a foreign
language, must submit an official Arabic
translation thereof, which the judge must
not translate or amend; so that he may not
judge by his personal knowledge in technical matters that he is not inclined to address, as he receives evidence of proof and
denial, as provided by the adversaries without interference from his part... »
Ruling of the Federal Supreme Court, January 23, 2008, Appeal No. 288 of 25 Civil case
before Court of Cassation, published in
Al-Mezan Magazine issued by the Ministry
of Justice in the United Arab Emirates, Y 9,
No. 101, March 2008, p. 54 et seq.

Important legal information:

Partners may not agree
to waive any condition
to exclude or deprive a
partner of the profits of the
company, or to exempt him
from its losses (The so-called lion’s
condition)
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DECLARATION PROCEDURES
CONSULTANCY
QUESTION:
Does the Law Protect the Consumer if he
buys a Counterfeit Item?

Companies Incorporation Procedures

1

Select the economic activity of the company.
- This is the first step in the process of obtaining a business
license.

2

Set the legal status of the company and the parties involved.
- The legal form of the company must be determined, the type of
company, its activities, the number of partners, their nationalities
and partners’ shares.

3

Select the commercial legal name
- The commercial legal name must be related to, and indicative of
the type of license.

اﻟﺸﺮﻛﺔ
Companyاﺳﻢ
name

Preparation of the Memorandum of Association (MOU)

4
5

- The Memorandum of Association shall be concluded if the legal form of the
company is one of the following:
• General Partnership Company.
• Limited Liability Company.
• Sole Proprietorship Company.
• Private Shareholding Company.
• Public Shareholding Company.
• Special (limited) partnership.
* The client must authenticate all legal agreements and contracts in any UAE
court or Notary Public.

Selection of the company’s location
- Each company must choose a location or premises to operate
and conduct its activities.

ANSWER:
The law prohibits the sale of counterfeit
goods and constitutes a kind of commercial fraud. Counterfeit goods in the local
market have negative effects on the local
and international economy, as well as
damage to consumers and the environment. If a complaint is filed against one
of the violators, the competent authority
(Ministry of Economy - Consumer Protection) will send an inspection team to
investigate the matter with the offending
trader. If the violation is proven, it is punishable by confiscation of goods and a
fine. If the violation is repeated, the store
will be temporarily closed.
We should refer to the Commercial Fraud
Law No. 19 of 2016, Article 2, which states
the following: - The provisions of this law
shall apply to anyone who commits commercial fraud, and the free zones shall
not be excluded from the application of
the provisions of this law.
The law protects markets and consumers from risks that include “counterfeit
goods”, especially as the UAE markets
represent an important trade and tourism hub in the world. Commercial fraud
may includes any one of the following
acts: import, export, re-export, manufacture, sale, display or possession for
the purpose of selling, storing, leasing,
marketing or trading of fake, corrupt or
counterfeit goods, advertising of fake or
unreal prizes or discounts, exploitation
of commercial advertisements, offering
or promise of offering misleading promotion, improper advertising, promotion of fake or corrupt goods, display,
promotion or advertisement of fraudulent commercial services.
It should therefore be noted that trading in counterfeit goods is considered a
commercial fraud, and therefore a crime
punishable by law.

Those articles are provided by Ibrahim Al Hosani Advocate
Legal Services and Training (Tel: 065565566)
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Entrepreneurs

“I have an intimate relationship with flowers that has
grown with me since childhood. This relation started in
the small garden of our house, where the flowers attracted my attention with their beautiful shapes, colors, and
fascinating paintings. Flowers are almost the first luxury
item, which has a daily demand that continues on most
categories. It is related to various occasions such as engagement and wedding ceremonies, graduation events,
visiting patients, giving birth and many more.”
With these words, Aisha Ibrahim began her talk to RAKBusiness Magazine about her flagship project, Rose Mail.
She continued, “When I thought about starting my own
business, I chose to invest in this field because it satisfies my passion, and in 2017 the first branch of the Rose
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Mail Flower and Chocolate, was opened in Galfar region.
I personally oversaw all the details, from the shop’s decor
to choosing suppliers, communicating with them, going
through accounts, communicating with customers and
meeting their demands and desires. The project started selling natural and artificial flowers and then added
sweets.”
Aisha continues, “One year after the launching of the
project, thanks God, we were able to establish a distinguished name in Ras Al Khaimah and to open our second
branch in Al Jawazat Street. We offer natural flowers of
various kinds and colors, as well as artificial flowers of
the finest types of raw materials and innovative gift boxes. We also offer flower decoration and packing services,

ENTREPRENEURS INSPIRATIONAL EXPERIENCES

AISHA IBRAHIM:

AT ROSE MALL ... WE UNLEASH
INNOVATIVE IDEAS AND REFINED TASTE
wKhawla Ibrahim

in addition to decoration of conferences, events, weddings
and cars. Our services are professional at affordable and
competitive prices. We are also the exclusive distributors of
(Golden Brown), the famous cookies brand from Saudi Arabia.”
Aisha added, “Today's floral arrangement and design is an
artistic job that requires high skills and techniques, more
than just wrapping a bouquet of flowers with attractive paper
and an elegant bar.” Aisha continued, "Today, talent, practice, continuous training, and constant knowledge of the latest technology and techniques, knowing the market trend,
and thinking outside the box to create innovative ideas are
all among what distinguishes you from the others.”
In response to whether she had faced any challenges as a
woman, and the importance of women's financial independence, Aisha said, “My beloved mother always says in an
encouraging tone that the
upper hand is better than
the lower hand. From her
words I learned that work
is important for women and
that it is important for them
be self-reliant and have a
source of income of their
own. This encouraged me to
invest and nurture my own
work. As for the challenges
that face me as a woman, I
have not had any problems.
Our wise government has overcome all difficulties facing
women, who are now on equal footing with men in all fields
of education and work. The state provided women with all
kinds of support, enabling them to strengthen their active
role in society and participate in the process of construction
and development.”
Aisha elaborated, “Today there are many government agencies that support youth projects and emphasize the role of
women in this field." She added, "I personally started my
project through Saud Bin Saqr Foundation for Youth Projects Development, which provided many facilities including easy registration procedures, exemption from license
fees and tailored training programs. The Foundation gave
us the opportunity to participate in local and international
exhibitions and events, learn from successful experiences,
keep abreast of best practices and develop within the scope

of each project.”
Referring to the importance of young people owning their
own businesses, Aisha said, "In view of the accelerating rapid
pace of life today and its increasing demands, it is natural
for young people, both males and females, to work towards
diversifying their sources of income, and not to rely on the
income of a government job.” Aisha added, “There may be
challenges, but we have to face any obstacles in order to
achieve success; because as time passes, one can devote his
full time to pursuing his own work and secure a sufficient
source of income.”
Aisha continued, “Today, with all these facilities and official
support, I say to my brothers and sisters that it is high time
to start your own projects, unleash your innovative ideas and
participate in advancing development; because our country
will be built by the hands of its people.”
Addressing the most important challenges which
faced the project, the young
entrepreneur said, “Challenges are natural, and they
may confront us in any area,
but I faced them with determination and confidence.
These include the difficulty
of finding creative skilled
workers; especially that
we deal with sensitive and
perishable products which
need to be well catered for, in order to avoid wasting part of
the flowers.” Aisha continued, “Choosing a good supplier is
very important, as well as hiring qualified staff to take care of
flowers after picking. Flowers need skilled workers to change
water, add nutrients, keep pots clean, mix water with certain
additives, maintain certain temperature, remove leaves and
thorns, separate fresh flowers from withered ones and fight
pests, insects and fungi."
Aisha confidently stressed Rose Mail's position in the market and how they compete, "We are proud of our innovative
ideas, our unique services. Our flowers are imported from
Holland, and we have professional workers characterized by
their innovative and modern ideas, who are constantly being
updated on the latest technologies and tools." Aisha added,
"I am very keen that our products are unique and exclusive
in Rose Mail at least in the beginning, and then they can be
“At Rose Mill ... We Unleash Innovative Ideas and Refined Taste.”

OUR WISE GOVERNMENT HAS OVERCOME ALL DIFFICULTIES FACING
WOMEN, WHO ARE NOW ON EQUAL
FOOTING WITH MEN IN ALL FIELDS OF
EDUCATION AND WORK
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I CONSTANTLY KEEP TRACK OF ROSE MILL’S
ACCOUNT ON INSTAGRAM, AND MAKE SURE
THAT CUSTOMERS AND FOLLOWERS ARE AWARE
OF THE LATEST DESIGNS
expanded to other stores. We have built a reputation
based on customer satisfaction and trust, and they
come to us from far away and different places such
as Al Dhait and Al Jazeera Al Hamra, for their trust in
Rose Mail and its products. Competition is nice and
legitimate in the market, but competition has to be
clean and honest, and that's what we're keen on in
Rose Mail."
How do you keep pace with prevailing public taste
and the global trend at the same time? Aisha said:
"I constantly keep track of Rose Mail’s account on
Instagram, and make sure that customers and followers are aware of the latest designs, best flowers and
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roses, modern accessories, and innovative arrangements and to know the level of their satisfaction
and taste. We set our agenda throughout the year to
include most important events, activities and ceremonies that we intend to participate in and support.
In January we have the New Year's Eve, Valentine's
Day in February, Mother's Day in March and Haq
Al Laila in April. Accordingly, Rose Mail will tailors
creative ideas for each occasion, and is keen to have
wide and different samples of flowers, colors and attractive accessories that satisfy all tastes and suit all
occasions.”
Aisha Ibrahim, the young entrepreneur who nurtures
and manages her own project continued, “We are
also keen to know the taste and desire of customers
from different nationalities, their special events, celebrations and occasions, and to meet their requests
for natural and industrial flowers and roses. Rose
Mail offers creative ideas and aesthetic touches to
flowers by adding some accessories and art formations to decorate weddings and parties and our staff
has extensive experience and skills in floral arrangements, design techniques and fine materials.”

AISHA IBRAHIM
Nationality: UAE.
Business and Information Technology.
Higher Colleges of Technology (HCT)
Ras Al Khaimah.
Works for a Government Department in
the Emirate of Ras Al Khaimah.
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ENTREPRENEURS SKILLS AND TALENTS

AWAY FROM WORK STRESS!

HOW TO BOOST PRODUCTIVE
AND CREATIVE ENERGY?

Aromatic oils give us an emotional recovery and physical and psychological comfort in our bodies, so we use them
as a key element in the massage and massage processes, which remove the effects of tension from the exhausting
bodies. Experts of mental and physical relaxation exercises, massage experts and medical massage students
recommend the use of essential oils to relieve stress and anxiety, generated by long hours and office pressures.
By: Youssef Al Nauimi

Studies confirm that aromatherapy can stimulate production capacity and creativity, and
some chronic ills have been cured. The idea of
aromatherapy is rooted in thousands of years.
The discoveries of ancient civilizations differ
from the presence of references to the use of
this type of treatment. This is indicated by the
papyri that prove that ancient Pharaonic civilizations used aromatic fats, in the form of
small cones, to disperse aromas and fragrances in homes and streets.
The Greeks used aromatic oils for medicine
and beauty. This appeared in the book of the
famous Greek physician Dioscorides, on herbal medicine and plants. The historical events
remind us that when the Plague of Ancient
Athens hit the country, Doctor Hippocrates
pointed to the need to burn roses and aromatic plants on the street corners, because the
essential oils released from these plants and
flowers have an effective role in reducing the
spread of disease.
The Romans adopted and developed the Greek
medical knowledge and sciences. Washing
hands after food in containers filled with water and roses became one of the most important customs of the time. This water was used
to wash face, hands and other body to remove
odor and sweat. They were famous for putting
wreaths on the head to treat headaches, and
for adornment and beautification as well. The
famous Arab doctor, Ibn Sina, distilled the
aromatic plants, and put the concentrated
oil extract in pharmaceutical bottles, for use
in the treatment of various diseases. Ibn Sina
also managed to distill alcohol, to reduce the
density of oil before putting it on the skin.
The first person to conduct research on aro-

matic oils in modern times was the French
chemist René-Maurice Gattefossé - the Father
of Aromatherapy- who noticed by chance the
great influence of lavender oil on his hand,
which was burned as a result of a laboratory
experiment. Gattefossé then began experimenting to derive the benefits of oils separately.
Aromatic oils are used in the treatment of
diseases, through the preparation of special
recipes, and through various means such as
massage, inhalation, compresses, baths and
other methods of treatment of back pain,
muscle, and to get rid of pain. When the oils
are used in the massage, the benefit comes
in two, because these oils enter the body
through the skin openings, and are inhaled at
the same time. Add essential oils to the food,
especially to the jams to add a distinctive and
natural taste, such as sweet lemon oil and
oranges. Aromatic oils are used in cosmetics
and perfumes, and are also used in the pharmaceutical industry, as they give medicines a
palatable taste, as well as the therapeutic and
medical properties of these oils.
Although the safety ratio is very high when
using essential oils, people with chronic diseases such as high blood pressure should consult a doctor before using these oils. Pregnant
women, children and the elderly also have to
be cautious about using some essential oils,
as they may not fit their health status. People
with sensitive skin must undergo a sensitivity
test before starting to use essential oils.
Aromatic oils not only treat wounds and
physical diseases, but are also a way of treating some mental illnesses. The process is fo-

cused on inhalation, to reach the Peripheral
Nervous System. In the inhalation of aromatic
matter, molecules are linked to special receptors, producing electrical impulses that rise
through the olfactory nerve to reach the Peripheral nervous system, which processes our
feelings and memory, by virtue of the strong
smells of brain cells, including the work of
memory and emotion.
This produces a kind of emotional and psychological balance. Some volatile oils have a
high permeability and have an effect on certain points in the brain. Lavender oil helps
to relax and restore balance in the body, the
soul, and emotions. It helps to sleep, restore
tranquility, soften tired muscles, and has the
ability to stimulate the immune system, as
well as cleansing the skin.
Experiments have shown that lavender and
mutated apples increase the activity of the
alpha wave in the brain, which gives relaxation to the human being and makes them
feel calm and mentally relaxed. The inhalation of the scent of jasmine or lemon leads
to an increase in beta activity at the front
of the brain, which increases attention and
concentration. Chamomile oil has an effective anti-inflammatory effect, and essential
oil of cloves contains antimicrobial agents.
Popular treatment, describes the fragrance
of camphor oil as an effective treatment to
improve the breathing process, when used in
the form of drops for the treatment of cough,
or chest paint, and also describes clove oil to
treat tooth pain, and peppermint oil to treat
indigestion. The inhalation of eucalyptus oil
is beneficial in the treatment of colds.
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TIME
MANAGEMENT
TIPS

By: Nahidah Al Futtaim

One of the world’s leading billionaires, talks about time:
“I raised money. I reached it to its fullest and then came
the courage to give up voluntarily. Then I discovered that
the most precious thing in existence is time. . This is
my time, which I have alone and I would invest it with
pleasure. Time is the only thing that cannot be restored
again. We may recover the money we lost. We may
reclaim a piece of land or property but restoring time is
impossible”.
Effective time management is therefore important for
anyone, especially entrepreneurs, since allocating the
right time for the right tasks is critical to keeping business
going smoothly. There are a lot of people who deal with
many things at the same time, and as a result they make
very little progress, and end up burning themselves at
work. You may also need a strong priority management
system that includes your immediate priorities and
associated tasks. Here is some of the advice of the most
important expert on time management.
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DO THE MOST IMPORTANT THINGS IN THE
MORNING:
While everyone is wasting time, take your
time to do the right things before you get
too much stress. So do the most important
things in the morning. Keep in mind activities with higher impact and build your day
around them. Do not let other distractions
and tempting opportunities dictate your day.
2

PRIORITIZE:
Know your personal and professional priorities, write down them in your calendar, and
use a qualified assistant to help you schedule
other routine activities. This person can be
one of the biggest boosters of productivity
and a pressure reducer.
3

MANAGE YOUR ATTENTION AND INTERESTS:
Controlling your attention effectively means
managing internal and external distractions.
Think again, as time management is an old
idea, and managing attention is the new way
of productivity. The way you manage your
time is only as relevant as you also control
your attention to the task at hand. If you allocate time to a task, but you spend that time
switching between several different tasks,
it’s likely that the end result will be different

from what you intended to do.
4

STOP! TAKE YOUR TIME TO THINK:
The most important thing you can do is turn
off everything and think. Take at least five
minutes in the morning, to think about your
day and arrange according to the following:
What is the most important task for you to
accomplish today? Does your calendar reflect
that priority? Do you do what you need to do?
At the end of the day, stop for 5 minutes and
ask yourself: What did I learn today? Who is
the person I want to thank or acknowledge?
What do I want to do differently tomorrow?
5

USE SNIPPETS:
To spend your time in a better way, start by
understanding where and how your time
is spent. Keep track of your main tasks for
the day on a small card, and write down
everything you want to accomplish. On the
back of the card, write the things you have
done and did not initially plan to accomplish
the previous night. On the working day, you
may always sneak into too many additions.
By looking at your card at the end of the day,
you’ll see what you’ve prioritized (if you’re
done), you’ll see the tasks that have been
added to your list, and if the added tasks
were done as required!

ENTREPRENEURS SKILLS AND TALENTS

BOOKS FOR THE MOST POSITIVE AND EFFECTIVE PEOPLE
Human development has a positive impact on people’s working
and social life; it provides them with means and choices in various
fields, to lead a better life. Here is a collection of best books, which
dealt with issues of human development and self-development:

1

2

3

4

THE 7 HABITS OF HIGHLY EFFECTIVE PEOPLE. BY STEPHEN R. COVEY
Covey’s book continues to be one of most compelling books ever written on human development. The 7 Habits of Highly Effective People,
empowers and inspires persons to be more effective, through adopting
seven distinct principles, which serve as an “inner compass of success”.
Covey divided the seven habits of the most effective people, into three
sections comprising the following: 1: Be proactive. 2: Begin with the end
in mind. 3: Put First Things First. 4: Think Win-Win. 5: Seek First to
Understand, then to Be Understood. 6: Synergize. 7: Sharpen the Saw.

THE GREATEST SALESMAN IN THE WORLD. BY OG MANDINO
The book is not about sales in its sensual sense, as its title indicates
Rather; it shows how one can market himself by believing in his own
abilities and presenting them appropriately. This enables promoting
personal success. Og Mandino demonstrates a clear methodology for
a successful life, emphasizing the importance of faith in stimulating
self-abilities. The book is agreat addition to those who work in the sales
sector. It motivates them to succeed and to adopt innovative methods,
useful in both practical and personal fields of life.

AWAKEN THE GIANT WITHIN. BY ANTHONY ROBBINS
Robbins focuses more on mental and physical training than on behavioral issues. He guides the readers help them control their mental, emotional, physical and financial abilities, believing that each person has
control over his own life, and that he determines his destiny by applying
the main principles of self-control he wants for himself. It is important
for the individual to acquire and develop a strong principle in life, according to his principle. Thus, his ultimate destiny will be determined,
to achieve anything he wants in life.

DON’T SWEAT THE SMALL STUFF. BY RICHARD CARLSON
The book is one of the best books of guidance and self-development,
in which Carlsson offers a hundred tips to deal with the different situations, which distance the person from the crucifixion of the fanatical
thinking of the internal ego, to a broader and more comprehensive vision, to achieve internal satisfaction away from the drift behind minor
things. Carlson wrote in his book: “If we give each person an excuse for
his disturbing behavior, we will distance ourselves from exhausting our
energy in anxiety, and we will find that we have been swept away, from
the charm and beauty of life.”
The book offers tips which lead to the top of success, by filtering out the
mind and thinking about the important things that bring about success
only. This requires distinguishing clearly and practically between what
is really important and worth, and what is just a “noise in the system,”
according to the writer, who says: “If we stop trying to do things with absolute perfection, we will then begin to discover perfection in life itself.”

4

APPS TO MAKE YOUR
LIFE EASIER

The increasing technical progress has touched
all aspects of life, we offer 4 apps for entrepreneurs and business owners to help them
follow up and carry out their work with ease.
Different apps play a vital role in every day personal and working life. They smartly help to facilitate and speed up business. Here are 4 apps
to help you manage life with ease:

MINT... With this app, you will not need any
other banking applications. It allows you to
manage your financial portfolio, and manage
all your personal and financial accounts from
anywhere and through any device.

LOCALE...With this app you can do lots of tasks
on your computer, depending on the time
and place. You can automatically change the
phone settings, ringing level, and Wi-Fi status
when you enter your workplace.

BUMP.. The app allows transferring various
files between smart devices, regardless of their
different operating systems. It enables businessmen and corporate employees to accelerate transfer of data between their different
devices.

ANY.DO... It is a simple app that enables you to

keep your life under control and get things
done easily, by using the task list, calendar,
reminders. It allows completing tasks without
forgetting or missing anything.
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TECHNOLOGY

ARABCLICKS PERFORMANCE-BASED AFFILIATE
MARKETING NETWORK LAUNCHES IN GCC
ArabClicks, the performance-based marketing platform,
set to deliver unrivalled sales results for the GCC e-commerce industry, is now live.
Offering one of the most cost-effective marketing channels, ArabClicks, co-founded by university peers, the
Harvard alumni Khaled Al Huraimel and Mauro Romano, was recently launched at the Dubai Future Accelerators Hub, Emirates Towers, Dubai, UAE.
The platform serves as an online hub, connecting a

myriad of traffic sources to e-commerce merchants, enabling online retailers across the Gulf to maximise their
audience size and potential revenue, while empowering
publishers and influencers to profit from their digital assets, content and audience-base.
Headquartered in Dubai, ArabClicks harnesses its relationships with leading online publishers and social
influencers to deliver high-volume, quality traffic to
online retailers, expanding their reach and increasing
sales in the most cost-effective form of advertising - per-

TECHNOLOGY STUDIES

ARABCLICKS MANAGES A LARGE UNIQUE
NETWORK OF MARKETING PARTNERS

formance-based affiliate marketing, where
brands pay only for sales made.
The platform pairs local and global,
best-selling brands and services with
online publishers and social influencers providing them with the opportunity
to monetise their content by promoting
these brands, products and services across
channels such as websites, mobile applications, YouTube, Facebook, Instagram,
Snapchat, Twitter, blogs and other social
channels.
According to a recent study by PayFort, the
GCC’s online retail revenues are expected
to reach US$69 billion by 2020. The UAE
leads the way regionally in terms of online sales, with 62 per cent of citizens now
shopping online, and annual sales expected to reach US$23.7 billion by 2022. By
2020, Saudi Arabia is projected to overtake
the UAE and become the top market for retail e-commerce sales.
ArabClicks Co-Founder and Chairman
Khaled Al Huraimel said: “The online
shopping mega-trend has transformed
the dynamics of consumer behaviour
and requires brands to establish a strong
omnichannel presence. To this end, local
and global online retailers are currently
advancing on multiple fronts, such as payment and logistics, in order to provide a
smooth, localised shopping experience for
their shoppers.
“Online retailers and global merchants
alike are dedicating more budget and resources to online advertising channels.
However, there are a few identified market
gaps around their success in this arena which ArabClicks has launched in order to
address.”
ArabClicks Co-founder and CEO Mauro
Romano continues: “It’s costly and difficult to both advertisers and publishers to
manage a large unique network of marketing partners, even once they are identified
and contracted. We provide a single go-to
point of contact for both parties to manage
their online marketing activities.”
ArabClicks has already integrated with
some of the region’s biggest platforms
including: Noon, Souq, Namshi, Amazon, Wojooh, eBay, Tajawal, Sprii, iHerb,
Ounass and many others, which is in line
with the company’s objective of becoming
the affiliate network of the Arab World.

Etihad Airways and Microsoft team up to launch the region’s first AI academy
As part of the AI Academy, all Etihad employees will be given access to an online training programme, and instructor led classes, to drive companywide AI literacy, empowering
every employee to deliver more value to the company and its customers.
Etihad Airways, the national airline of the UAE, has announced a strategic partnership
with Microsoft to launch the first ever in-house AI Academy in the region, to enhance the
way the airline serves its customers by upskilling its workforce, optimising operations and
creating alternate revenue streams.
As part of the AI Academy, all Etihad employees will be given access to an online training programme, and instructor led classes, to drive companywide AI literacy, empowering
every employee to deliver more value to the company and its customers.

Plans to Integrate WhatsApp, Instagram and Facebook Messenger
Mark Zuckerberg, Facebook’s chief executive, plans to integrate the social network’s messaging services — WhatsApp, Instagram and Facebook Messenger — asserting his control
over the company’s sprawling divisions at a time when its business has been battered by
scandal. The services will continue to operate as stand-alone apps, but their underlying
technical infrastructure will be unified, said four people involved in the effort. That will
bring together three of the world’s largest messaging networks, which between them have
more than 2.6 billion users, allowing people to communicate across the platforms for the
first time.
The move has the potential to redefine how billions of people use the apps to connect with
one another while strengthening Facebook’s grip on users, raising antitrust, privacy and
security questions. It also underscores how Mr. Zuckerberg is imposing his authority over
units he once vowed to leave alone.
The plan is in the early stages, with a goal of completion by the end of this year or early
2020.
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Fun Village Opens in Maryam Island, Sharjah

UAE to host Middle East’s biggest
facilities management event
The UAE will host the biggest facilities management
(FM) event in the region this year after the Middle
East Facility Management Association (MEFMA) announced that it is holding the 9th edition of its MEFMA CONFEX in the country in March.
Happening from March 10 to 12, 2019 at the Address
Hotel – Dubai Marina under the theme ‘Business
Intelligence & Technology Driven Facilities Management,’ the three-day new edition will focus on major
technological developments relevant to the growth of
the regional FM industry. It will feature a range of activities to highlight contemporary opportunities and
challenges in the sector.
Keynote presentations, panel discussions, and workshops will take place during the conference along
with an interactive two-day exhibition that will showcase the latest technology-driven FM products and
services. The attendees of the workshops will receive
a Certificate of Attendance from MEFMA. Additionally, the event will stage the MEFMA Technology Driven FM Recognition Awards this year and the first FM
Counselling Sessions, which will bring together FM
companies and potential clients for one-on-one counselling, knowledge sharing, and networking.
Jamal Lootah, President, MEFMA, said: “We are
bringing MEFMA CONFEX 2019 to the Emirates to
highlight again the critical role of the local market
in the continuous development of the regional FM
community. Inspired by the success of the event’s
previous editions, we are introducing new activities
this year to further showcase the significance of new
technologies in our commitment to deliver state-ofthe-art FM services. Around 500 to 600 visitors from
the government and private sectors are expected to
join us in 2019 to help us in our bid to strengthen the
FM community in the Middle East and make it globally competitive.”
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Eagle Hills Sharjah has opened Fun Village, a dedicated play area for children at Maryam
Island, Sharjah. Fun Village offers free entry for all family members on weekdays from 6pm
to 10pm, and weekends from 4pm to 10pm until April 6, 2019.
Located next to the Sales Centre of the iconic development Maryam Island, Fun Village provides a haven for kids to explore various games and activities as well as make new friends
and socialize. The family entertainment venue also provides a space for parents to relax,
dine and enjoy the fresh breeze.
Maryam Island is the latest addition to Sharjah’s burgeoning tourism sector, and is the
first waterfront development destination of its kind in the Emirate. Nestled in the centre of
Sharjah, Maryam Island offers residential apartments and retail outlets, four- and five-star
hotels, waterfront food and beverage outlets, as well as a ‘souq’ and various facilities such
as a spa, a fitness club, a swimming pool, and a children’s play area.

The First Esophageal Resection took place at Emirates Specialist Hospital in Dubai
Healthcare City
The Medical Team in Emirates Specialty Hospital succeeded in the First Minimally Invasive (key hole) Esophageal Surgery. The team removed the esophagus of a 50 year old
Arab patient under the supervision of the UAE Professor, Doctor Ali Al Dameh (Surgical
Consultant) in Emirates Specialty Hospital, Dubai. He is also a former surgeon in Harvard
University.
Professor Ali Al Dameh will hold a Press Conference on February 2019 in Emirates Specialty Hospital, Dubai Healthcare City, to discussed about the surgery performed for the
patient suffering from a cancerous tumor in the esophagus, which is one of the most serious cancers leading to death of the patient if not detected, diagnosed and eradicated. The
life saving operation took 12 hours to complete and will give the patient a real chance to
beat his cancer and return to his Normal life.
Dr. Ali Al Dameh said that esophageal surgery is one of the most complex surgical procedures. It is a reflection of the hospital capabilities and expertise to deal with life saving
complex surgical conditions. In the past patients had to travel abroad to undergo such
procedures. The traditional approach to open surgery may lead to surgical bruises that
affect the tissues and muscles adjacent to the esophagus.
He pointed the patient is recovering well he will gradually be able to resume all his day to
day activities. Professor Ali Al Dameh explained that there are limited University Centers
USA and the west specialized this type of surgery, but now it is available in Dubai.
Dr. Ala Atari, Chief Executive Officer (CEO) of Emirates Specialty Hospital in Dubai HealthCare City, said that he was very pleased for the successful track record of the number and
complexity of major surgery performed, as a result of the continuous guidance of the wise
leadership of development of health sector in Dubai.

TECHNOLOGY COMPANIES

AURAK Enters into an MoU with Huawei Tech

Jeep® and the longest zipline - Jebel Jais Flight - team
up to ensure that adventure never has to stop
Ras Al Khaimah’s Jebel Jais, the highest peak in the UAE, is also
home to Jebel Jais Flight - the world’s longest zipline as certified by
Guinness World Records. This has seen the UAE’s most northern
emirate rocket into the major league of global adventure tourism
and cementing Ras Al Khaimah as the region’s leading adventure
tourism destination.
Already established as a bucket list crowd puller and named as the
Middle East’s leading tourist attraction in the 2018 World Travel
Awards, the 2.83 km long zipline, which was designed and built
by adventure specialists Toroverde in partnership with Ras Al
Khaimah Tourism Development Authority, gives thrill-seekers and
adrenaline junkies the chance to travel at speeds up to 150 kph at
a height of 1,680 metres above sea level - the closest experience to
flying like a falcon that a human being can get.
But the adventure, excitement and open-air freedom goes beyond
the zipline experience. The Jeep® brand, following announcement
of a sponsorship agreement with Toroverde, is now the “on the
ground” automotive partner of the world’s longest zipline, ensuring that the adventure begins right from the beginning of the journey with a fleet of the latest Jeep Wrangler models providing highly
dependable transport and logistical support.
For nearly eight decades the Jeep brand has been indelibly linked
to freedom, adventure, authenticity and passion - core values that
are embedded in the DNA of every Jeep vehicle. Throughout its history, Jeep owners have learned that “Go Anywhere. Do Anything.”
is a way of life, not just a slogan and that the Jeep badge stands for
more than just a brand - in truth, it’s a badge of honour.

AURAK is the first educational institution in the UAE to sign an MOU with
Huawei, a leading global provider of information and communications
technology infrastructure and smart devices with integrated solutions
across four key domains of telecom networks, IT, smart devices, and cloud
services, committed to bringing digital technology to every person, home,
and organization for a fully connected world. According to the agreement,
Huawei and AURAK will collaborate in utilizing training programs to transfer ICT technologies to AURAK via the Huawei ICT Academy. Huawei will
deliver training and certification programs to AURAK through the Huawei
ICT Academy, provide the Huawei Certification Academy Instructor training service for AURAK faculty members, provide a scholarship for talented
students, open the Knowledge Transfer Event Opportunity to students, and
provide ten student internships. In return, AURAK will provide teaching
facilities to accommodate Huawei ICT equipment for the Huawei ICT Academy, provide faculty members to become Huawei Certification Academy Instructors, propose the Huawei Authorized Information and Network Academy Certification course as an optional non-academic course for students,
liaise with local networking industries to deliver HAINA Network training
to other professionals in the ICT industry throughout the UAE, and work
with Huawei to develop training schedules to meet student needs. Both
parties will monitor the Huawei ICT Academy programs that are the subject
of this MoU and offer suggestions for continuous improvement, cooperate
to explore other opportunities for alliances between the two organizations,
and seek to address the ICT skill requirements in the UAE ICT industry.
Prof. Hassan is delighted with the numerous professional training opportunities the Huawei collaboration opens for students, “AURAK students
will have an edge of the professional job market upon graduating after being fortunate enough to have experienced the trainings and certifications
provided by Huawei.”

Global Food Industries reaps two topmost awards for
Innovation excellence at UAE Innovation Awards 2019
Strong commitment to its 2022 business strategy, where innovation excellence
is key, has led to two major awards for Global Food Industries (GFI), a leading
world-class value-added frozen food manufacturing company that is part of
Albatha Holding, one of the largest conglomerates in the UAE. The company
received this year’s topmost award as the ‘4 Star Winner’ of the UAE Innovation
Awards, as well as a special award for ‘Spreading innovation culture throughout UAE private sector’, excelling in – the ‘Innovation Drivers’ criteria. This
is the second consecutive year GFI has been given accolade, earning the company a total of three prestigious awards and the only one across all sectors to
achieve such recognition for exerting rigorous efforts in employing innovation
in its business
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TOURISM

RAS AL KHAIMAH ATTRACTED OVER 1 MILLION VISITORS IN 2018
Ras Al Khaimah Tourism Development Authority recently announced its consolidated results for the full year of
2018. The authority launched its first three-year destination strategy in 2016 outlining the vision and mission for
tourism in the emirate, with the goal of attracting 1 million visitors to Ras Al Khaimah by 2018. The emirate has
exceeded these targets with a reported 1,072,066 visitors
from domestic and key international markets choosing to
stay in Ras Al Khaimah during 2018.
The Authority reported a10 per cent growth in visitors compared to 2017, led by the UAE domestic market which continues to generate 38% of overall visitors. Germany continues to be the leading international source market with
83,605 visitors, followed by Russia, with 83,531 visitors up by a significant 17 per cent on 2017. The third largest
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source market was the UK, with 63,054 visitors, up 11.5 per
cent; India was fourth with 62,325 visitors, up 22 per cent;
rounding out the top five was Kazakhstan with 27,168 visitors, a growth of 28 per cent.
One of Ras Al Khaimah’s key milestones in 2018 was the
launch of Jebel Jais Flight - The World’s Longest Zipline,
which has welcomed over 25,000 flyers since opening 12
months ago. This put Ras Al Khaimah on the map, breaking the world record and strengthening the emirate’s credentials as the fastest growing adventure tourism destination in the region. The emirate further increased its appeal
for day trippers, staycationers and holidaymakers with the
opening of a Viewing Deck Park at the top of Jebel Jais featuring seven viewing decks overlooking the Arabian Gulf.
clinch a Guinness World Record for the ‘largest aerial firework shell’.

TOURISM NEWS

AL HAMRA BEACH CLEAN-UP BAGS 750 KILOS OF
LITTER
RAK-based real estate developer and investment company launches 2019 CSR programme with beach clean-up campaign
Al Hamra, the Ras Al Khaimah-based real estate developer and investment company, launched its 2019 calendar of community-focused CSR activities at the weekend, with a beach clean-up at Al
Hamra Village.
Over 300 volunteers from the local community, as well as Al Hamra
staff members, helped to collect a total of 750 kilogrammes of assorted garbage, including paper, plastic and cans, from the public
beach at Al Hamra Village.
Benoy Kurien, Group CEO of Al Hamra, said: “I would like to thank
everybody who gave up their valuable time to help clean our beach.
Creating and maintaining a sustainable environment, is top of our
CSR agenda and we have further initiatives planned throughout
the year.”

WELCOMING THE NEW FITNESS@DOUBLETREE
DoubleTree by Hilton Ras Al Khaimah just opened the newly renovated
Gym. Newest equipment by Precor® which is known to raise the bar in
the fitness world is available 24 hours for all the hotel guests and Recreation members. Fitness enthusiast can enjoy free Wi Fi with the direct
connection to their exercising programs true Preva® Network available
on all the cardio machines.
Conveniently located in the center of the city’s business district and
walking distance from shopping malls as well as the Free Trade Zone,
DT RAK Gym is one of the best options for the Ras Al Khaimah gym enthusiast and businessmen.
Recreation membership starts from AED 700 and provides benefits from
free use of temperature-controlled swimming pool, use of Spa facilities
(Steam room, Sauna and Jacuzzi) and complimentary Wi-Fi in public areas to 20% on dinning in all restaurants and bars, best available room
rate and Spa treatments.
Benefits are including access to the beach and pools at sister hotel, DoubleTree by Hilton Resort & Spa Marjan Island Resort for a 1 year membership. Water sports discount of 20% on non-motorized and 10% on all
motorized activities as well as 20% on watersport courses are available
for memberships of 3 and 6 months.
Website: Rasalkhimah.doubletreebyhilton.com
Facebook & Instagram: doubletreerasalkhaimah
Contact: 07 226 0 666

WEEKEND AT MEZE BARBEQUE
Upgrade your weekend plans with the latest offer from Meze. For
AED 250 you can enjoy delectable mixed grills with hot & cold
mezzes for 2 while enjoying the panoramic views of the Arabian
Gulf.
Every Thursday and Friday from 6:30pm – 10:30pm.
For information and reservations, please call 07 203 0104 or
email f&breservations.marjan@hilton.com
All prices are inclusive of 10% service charge and 5% VAT.
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Palazzo Versace - Dubai Creek

Rooms

Swimming pool

wedding hall

Restaurant Mazeco

Restaurant

Restaurant Gazebo

Restaurant Gourdano

Facts and figures:
•

215 rooms and suites and 169
residences with classic Italian
design.
3 outdoor swimming pools
decorated with mosaic tiles
and surrounded by palms.
8 restaurant and cafes.
Gala banquets, meetings and
private receptions that can
accommodate from 10 to 600
guests.

•
•
•

•

+ 971 4 556 8888
info@palazzoversace.ae
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TOURISM ENTERTAINMENT

PALAZZO VERSACE
INEVITABLE DESIRE

Luscious... arrived Dubai Creek; her face from ancient Greece, her elegance from the most famous Italian fashion houses,
and her spirit mingled with Arabic culture. Wearing a beige dress of silk with exquisite helical ornaments of pastel
colors. Jasmine perfume drifts from her nape overwhelming the senses and filling the air with redolent. She wears a
sparkling Grecian necklace decorated with tangled rectangular patterns with her own commanding face embellishing the
middle. Two earrings of gold in the form of elegant roses are hanging from her ears. On her toenails, pieces of dark red,
golden and black mosaics are engraved, she stands in an alluring classic pose of power and beauty, all the magic in her
presence, Donatella Versace personally dominating all the details, coordinating colors and completing the picture.
When the door opens, you will find a spacious entrance supported with
huge baroque columns, which open to a panoramic scene of Dubai Creek.
As your eyes scan the beauty, they will be drawn to look up at the ceiling
with its golden decorations and elaborate paintings. Above your head, you
will find a giant three-ton chandelier of golden lighting reflected on the
face of Greek Versace icon “Medusa” right in front of your feet. Her face is
laid with elaborate mosaic by professional hands, mimicking the original,
as it exists in Gianni Versace’s House in Miami. After a few steps ahead,
you will find a million and a half tiny little pieces scattered on the rest of
the ground, making helical forms with striking pink decorations, above
which there are a set of seats decorated with fabrics reflecting the Versace
elegancy made exclusively to beautify this lobby. You can sip a cup of tea
in the Mosaico restaurant set at the heart of the entrance as you absorb
the beauty of this piece of art; as well as the Versace perfumes that circulate from the lobby ceiling spreading the fragrance day and night. It has
nothing missing but a chair of the throne on which one of Kings of Rome
is sitting to greet you.
Each room extends over an area of 50 square meters, luxuriously and fully
equipped, its floors of parquet and its furniture of Italian style. Versace
touches are evident on the silk furnishings and linens and the signature
Medusa face is not absent on bathroom doors and bottom of glasses, nor
the Greek key on the decoration of the ceiling and mosaic pieces for decorating the bathroom floors. The room is intelligently designed to conceal coffee and tea supplies and the fridge behind a wooden closet in the
same colors of the room. The second snapshot is the bathroom located at
one side of the room completely separated and can hardly be seen across
an aisle that starts with a closet on one side and a fine detailed mirror
opposite. Onward, you will find a full bathtub, and facing each other in
their own private enclosures, a toilet and shower room, all supplied with
cosmetics such as small Versace perfume bottles. On the other side of the
room, there is a sitting area with two chairs and a table and a small office if
you want to finish some work. Using a small electronic control panel you
can manage everything from room lighting to closing or opening the curtains. I was lying on this majestic bed discovering the small control panel,
then….. wake up two hours later, it is time for dinner.
Vanitas is a luxurious stylish Italian restaurant with bold colors of red and
blue. It took eight months to complete the décor. My friend and I looked
at the details surprised by their accuracy and good taste. When our hosts
came, yes in plural, because they are many, one of them suggested to
bringing us small sampling portions so that we could taste the full variety
they have to offer. Each taster came as its own and spanned from beautifully platted cheese, salad, light pasta, fish, and octopus; yes octopus, but
that does not matter. What really matters is that I spotted three mushrooms equal in length not exceeding two centimeters among one of the
pasta dishes. This is the first time I have seen a mushroom of this size.
When I asked them about it, they said that they order mushrooms in this
size especially from a farm in Europe! By the way, the octopus had been

brought from a place near the island of Sicily.
We asked the chef to impress us with a dessert and he took the request
seriously! It was shaped like a crown for an ancient Greece princess and
was presented on a dish that was a masterpiece of blue and white with its
edges decorated with golden ornaments, enough to decorate a whole wall.
My friend seemed moonstruck as he looked at the artistry on the plate.
When I asked what was going on, he said, “I don’t know if I should eat it
or kiss it first”.
This is not the case with Vanitas only, there are six other restaurants and
all go together in the beauty of design and quality of service and workmanship.
All hotel employees radiate pride in what they are doing, and show this in
the way they carry themselves, work with each other and interact with the
guests. Even the title of this thread is taken from the lips of a pretty woman
with Italian features working in Vanitas restaurant. Everyone speaks with
confidence, their smile is genuine and they are up to the responsibility,
your glass of water is filled before it becomes empty, you would find someone offering you more coffee. Employees alike are always concerned with
the quality of food and service and are continually checking on the satisfaction of your stay. When you leave your room, quickly cleaned, tidied
and filled with anything missing this could happen two or three times a
day.
Versace’s House has always been marked by accurate details on all products, as is the case with the attention to every detail of the hotel. The face
of the Grecian fascinated “Medusa” who has always enchanted “Gianni
Versace”, taking her as an icon of his brand, adding to her face a pattern
of indefinite interlocking rectangles, which is known as the “Greek key”, is
present in all the Hotel details with Italian splendor, taste and flair. It can
be found engraved on the ceilings, walls and floors, inscribed on the seats
and tables and on towels and upholstery, prominent on spoons, dishes
and glasses and adorning the uniform of crews with horizontal and vertical graffiti and designs. Curiosity has made me check paper napkins to see
if they have the face of Medusa too.
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